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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 



Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  58th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 31st May, 1st & 2nd June, 
2019 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, on 10th to 
15th June 2019. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/4_10062019-15062019_pdedp.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845  

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 30th April, 2019. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) the dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised in the 
of  2019 which date will be announced very soon.
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Sangram Chaudhary is the new MD of Mother Dairy Fruit & Vegetable 
April 30, 2019, 18:01 IST 

https://retail.economictimes.indiatimes.com/news/food-entertainment/grocery/sangram-chaudhary-is-the-new-

md-of-mother-dairy-fruit-vegetable/69115565 

ew Delhi: Sangram Chaudharyhas been 

appointed as the new managing direc-

tor of Mother DairyFruits & Vegetable, 

replacing Sanjeev Khanna who resigned in Feb-

ruary this year citing health issues. Chaudhary 

will take charge of his new role from May 1, 

2019, the company said in a statement. 

Chaudhary comes with a rich experience of over 

three decades in the dairying sector of the 

country and has demonstrated exemplary lead-

ership in his last association as Executive Direc-

tor of National Dairy Development Board 

(NDDB). During his stint at NDDB, he has been 

instrumental in rolling out of National Dairy 

Plan apart from National & State level policies, 

implementation of animal nutrition, health, 

breeding, and related livestock issues, the com-

pany said. 

 

His core areas of interest remain organizational 

development, institution building, quality man-

agement, and project management. Chaudhary 

is a Post Graduate in Rural Management from 

Institute of Rural Management Anand (IRMA), 

and Masters of Science with specialization in 

Life Sciences from University of Gujarat, Ah-

medabad. 

Mother Dairy, which was commissioned in 1974 

as a wholly owned subsidiary of the National 

Dairy Development Board (NDDB), has wit-

nessed a series of high-level exits in the past. 

After Nagarajan’s departure, it lost several top 

executives, including its head of dairy business, 

Subhashis Basu, head of R&D, TSR Murali and 

group CFO Meghnad Mitra. 

 

Mother Dairy loses second MD in 2 years 
Apr 29, 2019 

https://timesofindia.indiatimes.com/business/india-business/mother-dairy-loses-second-md-in-2-years/arti-

cleshow/69092899.cms 

EW DELHI: Sanjeev Khanna, MD of 

Mother Dairy Fruit & Vegetable, has 

quit making him the second MD to 

leave the company in two years. 

This was Khanna’s second stint at Mother Dairy. 

Khanna was roped in by the Noida-based dairy 

major to replace S Nagarajan who had resigned 

abruptly in June, 2017. 

Khanna had earlier served as the MD of Mother 

Dairy between 2009 and 2010 and before join-

ing Mother Dairy for his second innings at the 

helm, he was the CEO of SBC Beverages Ghana, 

a maker of PepsiCo products. His exit coincides 

with Mother Dairy’s Rs 190 crore investment in 

troubled infrastructure company IL&FS going 

bad, sources said. Mother Dairy had invested 

the amount in IL&FS last August. 

A Mother Dairy Fruit & Vegetable spokesperson 

confirmed the development. Khanna resigned 

on February 1, 2019, citing health issues and 

“the same will be considered in the next board 

meeting of the company”, the spokesperson 

said. 

Mother Dairy, which was commissioned in 1974 

as a wholly owned subsidiary of the National 

Dairy Development Board (NDDB), has wit-

nessed a series of high-level exits in the past. 

After Nagarajan’s departure, it lost several top 

executives, including its head of dairy business, 

Subhashis Basu, head of R&D, TSR Murali and 

group CFO Meghnad Mitra. 
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FDA Pune shuts down Modern Dairy over adulteration 
PUNE Updated: Apr 27, 2019 14:57 IST 

https://www.hindustantimes.com/pune-news/fda-pune-shuts-down-modern-dairy-over-adulteration/story-

Rd28HX6tfcKYaXnhoqKZYN.html 

 

n a surprise raid conducted on Friday, the 

Food And Drug Administration (FDA) Pune 

seized adulterated paneer (cottage cheese), 

curd and cream from Modern Dairy shop lo-

cated in Camp area. 

The FDA officials seized a total of 561 kilo-

grammes of spurious curd, malai, paneer, and 

fresh cream collectively worth Rs 1,23,691 on 

Friday. 

According to Food And Drug Administration offi-

cials, the products were being manufactured in 

unhygienic conditions. 

Suresh Deshmukh, joint commissioner, FDA, 

Pune, said they received a tip-off regarding 

adulterated food items being dispatched into 

the market from Modern Dairy. 

While the seized goods were destroyed, the 

process to shut down the dairy was underway. 

Earlier this month, FDA conducted surprise 

checks at 100 eateries, creameries, milk estab-

lishments across the city. Most of the cases 

were attributed to unhygienic preparations, us-

age of acids and other colouring methods. 

The officials said, that all these things were vio-

lating the norms prescribed by the Food Safety 

and Standards Authority of India (FSSAI) and is a 

serious threat to the public. 

 

 

FSSAI sleuths bust adulterated ice-cream racket 
Apr 27, 2019 

https://timesofindia.indiatimes.com/city/vijayawada/fssai-sleuths-bust-adulterated-ice-cream-racket/arti-

cleshow/69064914.cms 

ijayawada: Food safety officials along 

with legal metrology sleuths conducted 

a simultaneous raid at a private food 

company and caught them in possession of 

adulterated ice-cream stocks at Bhavanipuram 

area in the city, on Friday. 

The raids were led by Krishna district joint col-

lector Kritika Shukla at Sri Sai Maruthi Milk 

Products, in Gollapudi and Sri Guru Venka-

teswara Food Products, in Bhavanipuram. Offi-

cials said that they acted upon several com-

plaints by consumers against these two compa-

nies. 

Assistant food controller N Purnachandra Rao 

said that the ice creams contained high dose of 

synthetic colours and other electrolysis chemi-

cal powders. Officials also added that the prod-

ucts were manufactured under unhygienic con-

ditions. They were packed without the requisite 
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manufacturing date labels which is a violation of 

the Legal Metrology Act. Around eight samples 

of different ice cream varieties were collected 

and sent for testing to a FSSAI lab. 

While addressing the media, Kritika Shukla said 

that stringent action would be taken against 

manufacturers, if they fail to meet the requisite 

FSSAI norms and also cautioned consumers to 

check the labels and be wary before providing 

ice-creams to their children. 

 

India may extend deadline for imposing retaliatory tariff on 29 US items by 14 days 
Updated: 26 Apr 2019, 06:45 PM IST 

https://www.livemint.com/news/india/india-may-extend-deadline-for-imposing-retaliatory-tariff-on-29-us-items-

by-14-days-1556284151693.html 

EW DELHI: India is likely to extend the 

deadline for imposing retaliatory cus-

toms duties on 29 US products, includ-

ing almond, walnut and pulses, by another 14 

days, a source said. 

The commerce ministry is expected to recom-

mend to the revenue department, under the fi-

nance ministry, to extend the deadline for im-

posing higher tariffs. The current deadline will 

end on May 2. 

"The ministry will recommend extension of the 

deadline on retaliatory tariffs on imports from 

the US by another 14 days," the source said. 

If accepted by the finance ministry, the revenue 

department would issue a notification to that 

effect. 

The government has already extended this 

deadline over half a dozen times since June 

2018, when it decided to impose these duties in 

retaliation to a move by the US to impose high 

customs duties on certain steel and aluminium 

products. 

The issue assumes significance with the US de-

ciding to withdraw export incentives being pro-

vided by them to Indian exporters for certain 

goods under the Generalised System of Prefer-

ences (GSP) programme. The withdrawal is ex-

pected to come into force from May 2. 

Domestic exporters are jittery over the US' deci-

sion to withdraw these incentives as they ex-

port goods worth USD 5.6 billion under the GSP 

programme. About 1,900 items including from 

chemicals and engineering sectors avail these 

sops. 

Both the sides were holding two-track discus-

sions to increase trade in the short and medium 

term and identify long-term trade potentials. 

India is pressing for exemption from the high 

duty imposed by the US on certain steel and al-

uminium products, resumption of export bene-

fits to certain domestic products under their 

GSP programme, greater market access for its 

products from agriculture, automobile, automo-

bile components and engineering sectors. 

On the other hand, the US is demanding greater 

market access through a cut in import duties for 

its agriculture goods, dairy products, medical 

devices, IT and communication items. India has 

stated that it would be difficult for them to cut 

duties on IT products. 

As part of the imposition of higher import du-

ties, New Delhi has notified higher tariffs on 

several products. While import duty on walnut 

has been increased to 120 per cent from 30 per 

cent currently, duty on chickpeas, Bengal gram 

(chana) and masur dal will be raised to 70 per 

cent, from 30 per cent currently. Levy on lentils 

will be increased to 40 per cent, from 30 per 
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cent. However, the notification has not yet 

been implemented. 

India's exports to the US in 2017-18 stood at 

USD 47.9 billion, while imports were USD 26.7 

billion. The trade balance is in favour of India. 

 

ITC enters dairy market in Kerala 
April 25, 2019, 08:33 IST 

https://rai.globallinker.com/mobile/bizforum/news/itc-enters-dairy-market-in-kerala/154397031?indid=63 

 

ochi: ITC Limited said it has forayed 

into the rapidly growing ready-to-

drink, milk-based beverages market in 

Kerala with the launch of Sunfeast Wonderz 

Milk.  

 

With this development, ITC is expanding its 

dairy portfolio beyond ghee, pouch milk and 

curd. Sunfeast Wonderz Milk will now be availa-

ble across Kerala, Tamil Nadu and Karnataka 

markets.  

Speaking about the launch, Hemant Malik, divi-

sional chief executive - foods, ITC Ltdsaid, “The 

ready-to-drink milk beverages market has seen 

a high growth with a paradigm shift to healthier 

beverages. Our investment in superior technol-

ogy for manufacturing beverages, with inclu-

sions such as fruit pieces and dry fruit coupled 

with our institutional capabilities like agri sourc-

ing, enable us to bring these high quality first in 

the market offerings in the dairy beverages 

space.’’ 

 

‘Sunfeast Wonderz Milk’ range is manufactured 

and packed at ITC’s Integrated Consumer Goods 

Manufacturing and Logistics Facility (ICML) in 

Kapurthala, Punjab. 

 

 

 

 

 

 

 

 

मंदी से उभर रहा बाजार, दूध के दाम  ंमें आया उछाल 
Thu, 25 Apr 2019 11:05 PM IST 
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जनौर। दुग्ध उत्पादन में नुकसान झेलने वाले 

ककसान  ंके कदन बहुरने वाले हैं। चीनी की 

तरह घाटे का किकार हुआ दुग्ध व्यवसाय 

अब धीरे-धीरे उबरने लगा है। अंतरराष्ट्र ीय बाजार में 

दूध के पाउडर के रेट बढ़ने से स्थानीय स्तर पर भी दूध 

के दाम बढ़ने लगे हैं। हालांकक अभी दूध के दाम द  

साल पहले की तुलना में कम हैं, लेककन इनमें सुधार 

ह ना िुरू ह  गया है। पराग डेयरी ने 30 के स्थान पर 

इसके दाम बढ़ाकर 35 रुपये लीटर कर कदए हैं। अन्य 

प्राइवेट डेयरी भी दूध के दाम बढ़ाने की तैयारी कर 

रही हैं। 

कजले के ककसान गने्न की खेती पर कनभभर हैं। लेककन गने्न 

के बाद ककसान  ंक  दूध का सहारा ह ता है। पहले 

ककसान पारंपररक तौर पर ही पिुपालन करते थे। 

लेककन धीरे-धीरे कुछ साल पहले ककसान  ंने दुग्ध 

व्यवसाय क  अपनाना िुरू कर कदया। इसके अचे्छ 

पररणाम भी सामने आए और ककसान  ंने हर साल 

कर ड  ंरुपये का दूध बेचा। पहले कजले में केवल 

सहकारी के्षत्र की पराग डेरी थी। लेककन दूध का काम 

अच्छा ह ने के कारण प्राइवेट कंपकनय  ंने भी कजले में 

दूध की खरीदारी िुरू की। ककसान  ंक  दुग्ध उत्पादन 

से ज डने के कलए सरकार ने भी कई य जनाएं चलाईं। 

लेककन कपछले द  साल  ंसे ककसान  ंक  दुग्ध उत्पादन 

में नुकसान उठाना पडा। 

दूध के दाम चीनी की तरह 25 प्रकतित तक कगर गए 

थे। 38 रुपये प्रकत लीटर कबकने वाले दूध के दाम 

कगरकर 30 रुपये प्रकत लीटर रह गए थे। वजह था 

अंतरराष्ट्र ीय बाजार में अकत आवक के कारण दूध के 

पाउडर के रेट कगरना। दूध के दाम कगरने से ककसान  ं

क  भारी परेिानी उठानी पडी। कपछले साल दूध के 

अकधकतम दाम 33 रुपये प्रकत लीटर थे। लेककन इस 

साल स्स्थकत में सुधार आया है। अंतरराष्ट्र ीय बाजार में 

दूध के पाउडर के दाम बढे़ हैं। इससे स्थानीय स्तर पर 

भी डेररय  ंने दूध के दाम बढ़ाए हैं। पराग ने भी दूध के 

दाम 35 रुपये प्रकत लीटर कर कदए हैं। अभी दाम और 

बढ़ने की उम्मीद है। 

कजले में नौ लाख लीटर दूध का उत्पादन र ज 

कुछ साल पहले पराग डेयरी की ओर से कराए गए 

एक सवे के अनुसार कजले में करीब नौ लाख लीटर दूध 

का उत्पादन प्रकतकदन ह ता है। कजले में बडी संख्या में 

ककसान पिु पालन से जुडे हैं। कजले में प्राइवेट डेयरी 

नमसे्त इंकडया, ग पालजी, सहज, मदर डेरी, जेके डेरी, 

भ ले भंडारी, अमूल आकद दूध खरीद रही हैं। ये डेयरी 

35 से 36 रुपये प्रकत लीटर पर दूध खरीद रही हैं। 

कपछले द  साल में पिुपालन ककसान  ंके कलए बहुत 

महंगा ह  गया है। खल की ब री पर 200 से 250 रुपये 

प्रकत स्वंटल तक बढे़ हैं। इसके अलावा इस बार 

सकदभय  ंमें भूसे के दाम ने ररकॉडभ  त ड कदया था। भूसा 

1100 से 1200 रुपये प्रकत स्वंटल तक कबका था। 

िहर  ंके पास दूध 50 रुपये लीटर 

िहर  ंके पास लगने वाले गांव  ंमें डेयरी द्वारा दूध के 

रेट कगरने का क ई फकभ  नही ंपडा। िहर  ंके पास के 

गांव  ंमें दूध के दाम अब भी 50 रुपये प्रकत लीटर तक 

चल रहे हैं। डेयरी आमतौर पर िहर  ंसे दस 

ककल मीटर के दूर के गांव  ंसे दूध खरीदती हैं। इन 

गांव  ंके ककसान खुद दूध बेचने के कलए िहर नही ंआ 

जाते हैं। डेयरी के आने से इनका दूध घर से ही कबक 

जाता है। दुग्ध उत्पादन के कलए द  बार ग कुल 

पुरस्कार जीत चुके गांव बसेडी के डेयरी संचालक 

राजवीर कसंह के अनुसार दुग्ध उत्पादन में घाटा ह  रहा 

है। अब दूध के दाम कुछ सुधरे हैं। सरकार क  चीनी 

की तरह दूध के भी नू्यनतम दाम तय करने चाकहए। 

मांग बढ़ी त  और बढ़ें गे दाम 

पराग डेरी के स्थानीय प्रभारी एके कतवारी के अनुसार 

अंतरराष्ट्र ीय स्तर पर दूध के पाउडर के दाम बढे़ हैं। 

इसका असर दूध के दाम  ंपर भी पडेगा। पराग ने भी 

बब 

https://www.amarujala.com/uttar-pradesh/bijnor/the-emerging-markets-the-price-of-milk-boom


दूध के मूल्य में बढ़ तरी कर दी है। मांग बढ़ने पर दूध 

के दाम और बढ़ाए जा सकते हैं। 
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fter four years of slowing down, In-

dia’s dairy exports have revived to 

achieve the second best show ever in 

financial year 2018-19 due to supply deficit-led 

global price increase in skimmed milk pow-

der (SMP) and other milk derivatives including 

ghee and butter. 

Data compiled by the Agricultural & Processed 

Food Products Export Development Authority 

(Apeda) showed India’s total exports of dairy 

products were worth $404 million between 

April 2018 and February 2019, up 56 per cent 

from $260 million in the comparable period last 

year. Experts believe dairy exports continued 

with an estimated worth $100 million in March 

and total FY19 export is estimated to have sur-

passed $500 million, the second highest after 

the record of $728 million set during the FY 

2013-14. 

Sudden revival in dairy exports has brought a 

major relief for Indian exporters who were wait-

ing for several years for global markets to turn 

into deficit and prices to revive. During the last 

four years, Indian market was also facing huge 

supply surplus of milk and its derivatives includ-

ing SMP, ghee and butter. 

“Exports of SMP, butter and other derivatives 

continued in March as well. Even we have ex-

ported around 30,000 tonnes of SMP in March. 

Other dairy companies have also exporter a 

large quantity of SMP to the international mar-

kets which we believe will continue in coming 

months as well. SMP prices have increased sig-

nificantly in both domestic and international 

markets during the last two months,” said R S 

Sodhi, managing director, Gujarat Cooperative 

Milk Marketing Federation which sells Amul 

brand liquid milk and its derivatives. 

SMP prices which had declined to $1800 a 

tonne in the international market until recently, 

have now recovered to trade at around $2200-

2300 a tonne. The Food and Agricultural Organi-

sation (FAO) of the United Nations in its latest 

report has posted 6.2 per cent sequential in-

crease in its Dairy Price Index for March 2019 

registering a third consecutive monthly growth. 

In March, international prices of butter, whole 
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milk powder and cheese rose, uniderpinned by 

increased import demand in anticipation of a 

tightening in export availabilities on a seasonal 

decline in milk production. 

In domestic market also, the benchmark SMP 

prices have jumped by around 25 per cent or by 

Rs 60-70 a kg to trade at Rs 230–240 a kg now. 

Interestingly, domestic demand of SMP has 

been on the rise for over five months due to un-

availability of inventory in the pipeline. Sodhi 

forecasts SMP prices to hit the lifetime high of 

Rs 290 a kg that by June-end. 

Fats prices in the international markets have 

also increased significantly by upto 33 per cent 

in the last two months. Prices of white butter 

jumped to trade at Rs 280 a kg now from Rs 210 

a kg in March. Ghee prices have also jumped by 

10 per cent to trade at Rs 340 a kg now from 

the level of Rs 208-300 a kg in March. Ghee 

prices have jumped by 20 per cent in the inter-

national market to trade at $6000 a tonne now. 

“Milk prices have increased by Rs 1.5–2 a kg the 

past two months. Rising prices of SMP in the 

market have not impacted our cost of produc-

tion as we do not purchase from the market. 

We are keeping a close watch on the price 

trends but do not envisage any hike in selling 

prices in near future,” said a Mother Dairy 

spokesperson. 

Meanwhile, scenario is precarious for farmers in 

Maharashtra due to the lack of fodder and wa-

ter. Farmers are selling their milking animals to 

their counterparts in the other states. Conse-

quently, milk supply in the state has deterio-

rated. Rising fodder prices including maize, 

oilmeals and rice bran have worsened their ani-

mal husbandry affordability. 

“There is a huge water scarcity in Maharashtra. 

Milk supply is getting squeezed resulting into 

demand led price increase of dairy products,” 

said Amitabha Ray, Managing Director, 

Schreiber Dynamix Dairies which sells Dynamix 

brand dairy products. 

Experts, however, believe that milk procure-

ment prices in Maharashtra have increased by 

Rs 6 a litre to Rs 26-27 a litre which may 

squeeze profitability of dairies in the state. 
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aking clues from the nature, scientists at 

the Centre for Cellular and Molecular Bi-

ology (CCMB) here have isolated a novel 

protein from the Spiny anteater, which prom-

ises an alternative to antibiotics. 

The anti-microbial protein (AMP), identified in 

the milk secreted by the anteater or Echidna, 

has been found to keep the young ones at bay 

from infections. 

Easy-to-use system 

A research team, led by Satish Kumar at the 

CSIR-CCMB, has demonstrated that the protein 

creates punctures in the cell membranes of 

multiple bacterial species, thus warding off 

threat to the young ones. The team also found 

ways to produce the AMP in large quantities us-

ing E-coli — an easy-to-use system for life scien-

tists and the industry. 

Given the widespread and indiscriminate use of 

antibiotics in animal husbandry to maintain a 

healthy livestock as well as to push growth, the 

problem of multiple antibiotics-resistant bacte-

rial strains has become common. 

Mastitis, an infection of the mammary gland of 

lactating dairy animals is one such challenge 

where the number of effective antibiotics is on 

the decline. In some cases, mastitis causes per-

manent damage to the mammary tissue of dairy 

animals. 

‘New approach’ 

The CCMB team has been able to show that the 

AMP from the anteater is effective against mas-

titits-causing bacteria. The team published their 

work in Biochimica et Biophysica Acta-Biomem-

branes. 

Rakesh Mishra, Director, CSIR-CCMB, said: 

“Studies such as these give us novel approaches 

to fighting infectious diseases by taking clues 

from the nature. They are the best way forward 

in this emerging scenario of increased infectious 

disease burden and resistance to current treat-

ments.” 

The Spiny anteater. or Echidna, is a unique egg-

laying mammal. Found predominantly in Aus-

tralia and New Guinea, the young ones hatch 

out of eggs at a very early stage and depend 

completely on mothers’ milk. 

Anti-bacterial properties 

However, the mammary glands of the female 

Echidna are devoid of nipples. The young ones 

of these egg-laying mammals have milk from 

the body surface of their mothers. This also be-

comes a potential source of many micro-organ-

isms entering the young ones’ bodies. 

After observing and studying the unique feature 

among the anteaters, the CCMB researchers 

looked at the possibility of trying their anti-bac-

terial properties. 
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Amul downplays Dudhsagar Dairy's threat to part ways, terms decision 'impractical and il-
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NAND (Gujarat): The Gujarat Coopera-

tive Milk Marketing Federation, which 

markets the Amul brand of dairy prod-

ucts, on Monday said the decision of the 

Mehsana District Cooperative Milk Producers 

Union to part ways with it is "illogical" and that 

this is just a threat. 

The Mehsana District Cooperative Milk Produc-

ers Union, popularly known as the Dudhsagar 

Dairy, had an annual general meeting on Sun-

day which passed a resolution to part ways with 

the federation by registering it under the Multi-

state Cooperative Societies Act. The Dudhsagar 

Dairy is one of the 18 member-unions of federa-

tion, the apex body to market milk and milk 

products produced by these district unions. 

 

Representational image. AFP 

Reacting to the development, federation man-

aging director R S Sodhi claimed that the resolu-

tion passed by Mehsana milk union is impracti-

cal and illogical. 

"This is a vague resolution having so many ifs 

and buts. This is also practically illogical," he 

said. If the Mehsana union parts ways with the 

parent after becoming a multi-state coopera-

tive, they won't be able to sell their products 

under Amul brand, as they will have to float a 

new brand and compete with all the existing 

Amul and other dairy brands, Sodhi told report-

ers. 

"At present, the federation sells around 30 lakh 

litres of milk in the Delhi-NCR market every day 

alone where it's the Number One brand among 

50 others. This includes around 9 lakh liters of 

the Mehsana union that runs two plants in 

nearby Haryana. Now, if they go solo, they 

would be able to sell not more than 20,000 li-

ters per day, which is nowhere near to what the 

parent federation is lifting from them cur-

rently," he said. He further said the resolution 

appears more like a threat rather than a con-

crete plan to actually severe ties with the par-

ent. 

Earlier in the day, Dudhsagar dairy vice presi-

dent Moghji Patel claimed that the federation is 

doing injustice to the dairy by not lifting their 

milk. "Around five-seven years ago, the federa-

tion used to lift 16 lakh liters of the Mehsana 

union for Delhi alone but has halved to just 8 

lakh liters now. We are incurring huge losses 

now," he said. 
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ndia's biggest and most prominent milk co-

operative Gujarat Co-operative Milk Mar-

keting Federation (GCMMF), owner of the 

Amul brand, is breaking up for the first time in 

over four decades. The movement that created 

India's White Revolution has been snared by 

politics as GCMMF's fourth largest member 

Mehsana Dairy, which accounts for over 10 per 

cent of its revenue, has decided to break away 

and chart its own path nationally with 

'Dudhsagar' brand. Mehsana was one of the 

founder members of GCMMF in 1973 and until 

a decade ago procured the maximum quantity 

of milk for the cooperative. However, over the 

years Mehsana's milk procurement has stag-

nated at 18 lakh litres a day, while Banaskantha 

has become the most productive with a pro-

curement of 50 lakh litres per day. 

Mehsana Dairy has been at loggerheads with 

GCMMF ever since its former Chairman, Vipul 

Choudhury, was removed as Chairman of 

GCMMF after the BJP came to power at the 

Centre in 2014. More recently, the dairy has 

been struggling under a debt of about Rs 1,500 

crore because of stagnant milk procurement as 

well as excess capacity. It procures 1.8 million li-

tres per day while it has a capacity of 7.3 million 

litres per day. On Monday, Mehsana Dairy, 

which is the fourth largest dairy union of 

GCMMF, announced that it would break away 

and register itself as a multi-state cooperative 

(which will enable it to procure and sell across 

the country). 

The debt ridden dairy announced that it was 

taking this step as it was not getting adequate 

support from GCMMF. It is also known to have 

given cattle feed worth Rs 22 crore to a dairy 

cooperative in Maharashtra, which was not ap-

proved by the GCMMF board and the Supreme 

Court also gave a ruling in favour of GCMMF 

saying that the amount had to be recovered 

from the Chairman of Mehsana Dairy. 

Amul, the dairy brand of GCMMF, is an out-

come of coming together of 17 dairy unions in 

Gujarat, from where the cooperative sources 24 

million litres of milk every day. It is well known 

that all the dairy unions of GCMMF have strong 

political linkages and political bickering has of-

ten impacted the growth of brand Amul. 
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he Food Safety and Standards of Au-

thority of India (FSSAI) has recom-

mended that the ongoing ban on import 

of Chinese milk and milk products including con-

fectionery, should be extended till labs at Indian 

ports are equipped for melamine testing. 

The Indian government had first imposed a ban 

on import of Chinese milk and milk products in 

2008, when milk and infant formula products 

along with other food materials were found 

contaminated with melamine in China. 

The ban has since been extended from time to 

time. The Directorate General of Foreign Trade 

(DGFT) had last notified an extension on De-

cember 24, 2018 till April 23, 2019. 

The food safety authority said that it reviewed 

the issue in a meeting held on April 5, with the 

concerned Ministries and departments. 

“Accordingly ban on import of milk and milk 

products, including chocolates and chocolate 

products and candies/ confectionery/ food 

preparations from milk and milk solids as ingre-

dients from China may be extended until the ca-

pacity of all laboratories at ports of entry have 

been suitably upgraded for testing melamine,” 

FSSAI said in its advisory letter. 

China’s dairy products have been under a cloud, 

since the milk scare incident happened a dec-

ade ago. 

 

 

Dudhsagar Dairy draws flak for haphazard investments 
Apr 23, 2019 

https://timesofindia.indiatimes.com/city/vadodara/dudhsagar-dairy-draws-flak-for-haphazard-investments/arti-

cleshow/68997749.cms 

ADODARA/ ANAND: Mehsana-based 

has drawn severe criticism from the 

Gujarat Co-operative Milk Marketing 

Federation (GCMMF) – the apex body of all dis-

trict dairy unions of Gujarat in which the North 

Gujarat-based milk union is a member. 

The dairy union is at loggerheads with GCMMF, 

the marketers of Amul brand, since the time its 

former chairman Vipul Chaudhary had to step 

down as federation’s chairman in December 

2013. 

In the latest round, Dudhsagar Dairy on Sunday 

passed a resolution during its annual general 

board meeting to register itself as multi-state 

cooperative society giving a veiled threat that it 

would part way with Amul family and blamed 

GCMMF for not supporting the dairy. 

“Mehsana Dairy has piled on debts worth Rs 

1,500 crore by making investments that were 

not required. These investments were made 

without consulting GCMMF,” GCMMF’s manag-

ing director R S Sodhi said while addressing me-

diapersons in Anand on Tuesday. 

T 

V 

https://www.thehindubusinessline.com/economy/fssai-recommends-chinese-milk-ban-till-labs-get-upgraded/article26921064.ece
https://www.thehindubusinessline.com/economy/fssai-recommends-chinese-milk-ban-till-labs-get-upgraded/article26921064.ece
https://timesofindia.indiatimes.com/city/vadodara/dudhsagar-dairy-draws-flak-for-haphazard-investments/articleshow/68997749.cms
https://timesofindia.indiatimes.com/city/vadodara/dudhsagar-dairy-draws-flak-for-haphazard-investments/articleshow/68997749.cms


“Our board believes that Mehsana Dairy’s board 

has not given proper thought to it. Such a move 

will damage future of around 4,000 employees 

who are working with the dairy. Also, how will 

they manage to pay the banks?,” he said. 

“The dairy has not been able to provide proper 

procurement prices to its members because of 

bad management. Compared to farmers of 

Mehsana, it is paying higher procurement prices 

to farmers in Rajasthan and Haryana. On one 

hand it is blaming us for not fully utilizing their 

capacity and on the other hand it is spending 

money by hiring dairy plants,” he said. 

The dairy is also charging more for cattlefeed 

compared to other dairies of Gujarat. 

Sodhi said that if at all Mehsana Dairy separates 

out from the federation, milk producers of 

Mehsana will get better procurement prices as 

they will get the option of supplying milk to 

other milk unions which are members of feder-

ation. 

On the possibility of Mehsana selling its milk in-

dependently in Delhi market, Sodhi said that 

while Amul is market leader in the national cap-

ital, there are 50 other small brands that sell 

milk in the national capital region. 

“It will become a 51st brand in Delhi. But we are 

worried about employees and banks. As regards 

to milk producers, we will ensure that they get 

better prices,” he said. 

GCMMF MD also questioned the need of a 

guest house worth Rs 20 crore that Mehsana 

Dairy has in South Delhi and a marketing office 

in Ahmedabad. 

“Neither GCMMF nor any other union which op-

erates in Delhi felt the need of buying a bunga-

low. Also, when we are the marketing body, 

why is the dairy running a marketing office and 

hiring manpower in Ahmedabad,” he said. 

 

Invigorate Foods set to invest Rs 60 cr in India 
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nvigorate Foods on Sunday said it would in-

vest Rs 60 crore in India in three years to 

manufacture soya milk products. 

"Invigorate Foods is planning to invest Rs 600 

million (60 crore) in the next three years in 

plant, equipment and other capital goods re-

quired for manufacturing soya milk products in 

India," the Japanese company said in a state-

ment. 

The company launched "Genki-Ya Tofu", a prod-

uct prepared with fresh soya milk extracts, 

here. The company "plans to launch other soya 

milk products like Genki-ya Silken Tofu, Genki-

ya Firm Tofu, Genki-ya Extra-Firm Tofu, Fresh 

Soy Milk, Flavoured Soy milk, yogurts and do-

nuts," it said. 

The products would be manufactured maintain-

ing high quality international standards, it said. 

Invigorate Foods, a soya milk products manu-

facturing company, was incorporated in 2018. 

Its parent company is patented under the 

name Takeda Global in Japan. 
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Lok Sabha elections 20 19: In parched villages, Banas dairy matters in election 
Updated: April 20, 2019 10:56:21 am 

https://indianexpress.com/elections/lok-sabha-elections-2019-in-parched-villages-banas-dairy-matters-in-elec-

tion-5685505/ 

ith 4 lakh milk farmers alone in 

Banaskantha Lok Sabha constitu-

ency, Asia’s largest milk union — 

Banaskantha District Co-operative Milk Produc-

ers Union Limited, popularly known as Banas 

Dairy — plays an important role in determining 

who wins from there. 

With both the rival candidates — BJP’s Parbat-

bhai Patel and Congress’s Parthibhai Bhatol — 

being the incumbent directors of Banas Dairy, 

the milk co-operative body gets more spotlight 

in their respective campaigns. However, it is the 

Congress candidate who has been aggressively 

playing the dairy card. 

Bhatol, who has been the chairman of the milk 

union for 24 years — from 1991 to 2015 — 

apart from twice being president of Gujarat Co-

operative Milk Marketing Federation Limited, 

also known as Amul, considers that his resume 

has an edge over his BJP opponent — Parbat-

bhai Patel, the sitting Minister of State for Wa-

ter Supply and Irrigation, since he has never 

been the chairman of Banas Dairy. 

“When I took over as the chairman (of Banas 

Dairy) in 1991, the milk procurement was only 

70,000 litres, but in 2015 I took it to 50 lakh li-

tres and made it Asia’s largest dairy, you all 

know that,” Bhatol tells a villagers of Kant. 

“You all know this is Asia’s largest dairy. How 

much prices increased, how much profit per-

centage increased, what other facilities were 

given, you all know… I took people of all com-

munities along with me and progressed, and did 

injustice to none,” he adds. 

However, his detractor and incumbent chair-

man of Banas Dairy and former minister Shan-

kar Chaudhary say that Bhatol’s pitch of his past 

leadership at the dairy would not cut ice with 

the voters. “The farmers income has doubled in 

the last four years — from Rs 287 crore (in 

2013-14) to Rs 573 crore in 2018-19,” says 

Chaudhary, who has been the chairman since 

2015 and is backing the BJP. 

The BJP candidate, however, ruled out contest-

ing on the “dairy card”. “People are with those 

who has satta (power). So, there is no use of 

raising old issues, no need to say what one has 

done in his past…Parthibhai is saying in his cam-

paigns that he was in dairy he had done this and 

done that. He did but what now? If he is 

elected, Congress will not be coming to power. 

So, people want to know what will he do if he is 

elected, what will he do there (Parliament),” Pa-

tel says. 
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How data analytics helps a TN farm to produce additive-free cow’s milk 

 
APRIL 19, 2019 17:07 IST 

https://www.thehindu.com/sci-tech/agriculture/data-analytics-helps-an-integrated-farm-in-arumbavur-village-

perambalur-district-to-produce-additive-free-cows-milk/article26888613.ece 

 

ike many villages swept aside by the Na-

tional Highway, Arumbavur in Peramba-

lur district doesn’t get many visitors. 

Once known only for its wood carving artisans, 

for the past seven years though, Arumbavur has 

been the home of Mid Valley Foods Pvt Ltd, a 

120-acre integrated farm that mixes data ana-

lytics with native animal husbandry practices to 

produce additive-free cow’s milk. 

The remote location is a deliberate choice. “Per-

ambalur is the district with the highest produc-

tion of maize in Tamil Nadu, and the silage we 

feed our livestock is comprised largely of fer-

mented corn stalks; being situated at the back 

of the Pachamalai hills, we have a free flow of 

air that keeps our land slightly cooler than the 

outer areas and lastly, geologically, Arumbavur 

is not prone to natural calamities,” explains pro-

prietor P Vijaykumar. 

Looking at the free range Holstein-Fresian, Gir, 

Ongole, Sahiwal and Jersey cows contentedly 

chewing cud, sitting in slush or walking up to a 

mechanical brush that gives an invigorating 

scratching session, it’s obvious that bovine bliss 

is given top priority here. 

While Mid Valley already supplies milk to larger 

commercial dairies in the State, it has recently 

started retailing its own farm-fresh variety un-

der the brand ‘Happy Tales.’ 

Mid Valley packages and sends approximately 

500 litres of Happy Tales milk daily, to Chennai, 

where around 600 customers have signed up 

for the farm’s mobile phone application-based 

delivery system. 

“While India leads in milk production, our milk 

quality is quite poor in terms of hygiene and 

composition,” says Vijaykumar. “Most compa-

nies make milk powder during winter, when 

milk output is in excess, and then mix it with 

water and resell it during summer,” he claims. 

Happy Tales milk has a fat content of 3.2% and 

solid-not-fat (SNF) level of 8.3%, in keeping with 

the nationwide rule enforced by Food Safety 

and Standards Authority of India (FSSAI) re-

cently.

 

 

 

 

 

L 

https://www.thehindu.com/sci-tech/agriculture/data-analytics-helps-an-integrated-farm-in-arumbavur-village-perambalur-district-to-produce-additive-free-cows-milk/article26888613.ece
https://www.thehindu.com/sci-tech/agriculture/data-analytics-helps-an-integrated-farm-in-arumbavur-village-perambalur-district-to-produce-additive-free-cows-milk/article26888613.ece


 

 

Lactalis to milk more in India. Why that may worry some 
Friday 19 April 2019 

https://www.downtoearth.org.in/news/food/lactalis-to-milk-more-in-india-why-that-may-worry-some-64057 

n March 27, 2019, the Competition 

Commission of India approved the pro-

posed takeover of Prabhat Dairy’s sub-

sidiary, Sunfresh Agro Industries, by Tirumala 

Milk Products, a subsidiary of French multina-

tional Lactalis for Rs 1,700 crore. 

Prabhat Dairy has a network of more than 

75,000 farmers in Maharashtra that collects 

around 200,000 litres of milk every day. 

The dairy’s takeover was the second Indian ac-

quisition by Lactalis, the world’s second-largest 

dairy multinational. In 2014, it took over Hyder-

abad-based Tirumala Milk Products Pvt Ltd for 

Rs 1,750 crore. Tirumala marked Lactalis’ entry 

into the Indian market. 

The increasing footprint of Lactalis may not be 

received well by a section of Indian dairy farm-

ers as well as consumers. Lactalis mainly pro-

duces cheese, milk and butter, with brands in-

cluding President, Bridel, Galbani and Lactel. 

The multinational is quite unpopular among 

French farmers, who are very reluctant to give 

their milk to it. They complain of the firm inten-

tionally procuring milk at lower prices despite 

making huge profits. In August 2016, French 

dairy farmers started a nationwide protest 

against Lactalis.  

French farmers’ Association, Confederation 

Paysanne, has appealed to the highest French 

financial court over a report showing Lactalis 

hid its profits and artificially inflated debt. It 

said Lactalis could have given 12 cents more for 

every kilogram of milk during the price crash of 

2015 and 2016. But it hid funds and showed 

debt. 

Maxime Renahy, a former agent of France’s ex-

ternal intelligence agency, who specialises in tax 

cases, made a report in which he accused Lac-

talis of hiding profits of €2.2 billion in 2015 and 

2016 when milk prices had crashed globally. 

The report claimed that the Lactalis created 

provisions for milk purchases booked to ac-

counts held by Luxemburg Subsidiary Nethuns, 

which artificially inflated the group's total debt. 

Lactalis rejected the allegation but didn’t show 

up its balance sheet. 

The French dairy giant has also been in the 

spotlight in the dairy business world for its se-

cretive business model. Lactalis is owned by the 

Besnier family, the fifth richest in France, with a 

combined wealth of $18.6 billion. Emmanuel 

Besnier, Lactalis chief executive for 19 years, 

and his siblings are the third generation of the 

family to control the business. 

Lactalis does not disclose financial figures. Bar-

ring one occasion in Italy, it has never shared its 

balance sheet. In 2011, Lactalis bought Italy’s 

largest dairy company Parmalat. “Italian law 

forced Lactalis to share its balance sheet as Par-

malat was a listed company on the Milan Stock 

Exchange; otherwise, in other countries, it 

chose to pay a onetime fee to bypass laws,” 

says a Berlin-based senior dairy business expert, 

who doesn’t wish to be named. In 2018, Lactalis 

decided to move the headquarters of Parmalat 

to France following the Italian company’s delist-

ing from the Milan stock exchange. 

Besides farmers, consumers are also the victims 

of Lactalis’ secretive business. 
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In December 2017, Lactalis was in the throes of 

another controversy when its baby milk product 

was found to be contaminated with Salmonella 

bacteria, which caused many children to fall 

sick. Salmonella causes severe diarrhoea, stom-

ach cramps and vomiting, which are potentially 

dangerous for babies and the elderly. 

At the time, there were reports Lactalis 

had tried to hide the fact that Salmonella had 

been discovered at its manufacturing unit. Later 

in January 2018, the company brought back 12 

million packets of its baby food from the rest of 

Europe, Pakistan, China and Bangladesh. 

Earlier, France’s competition regulatory body 

had fined Lactalis €192 million for colluding 

with other French yogurt producers (represent-

ing 90 per cent of the country’s yogurt manu-

facturers) to push up yogurt prices in France be-

tween 2006 and 2012.  

Europe’s interest in India 

Lactalis is the latest European multinational to 

enter the Indian dairy market. In 2011, multina-

tionals like Danone and the Carlyle Group had 

invested in some Indian dairy companies. But 

India had not opened its dairy market, which 

made them opt out. 

Recently though, Danone bought Mumbai-

based Drums Food International that sells the 

popular brand of Epigamia yogurts. 

As the western market has saturated, these 

multinationals have been targeting developing 

and poor countries in Asia and Africa. Recently, 

African farmers have protested in front of the 

European Union’s headquarters in Brussels 

against the unabated export of cheap milk to 

African countries, which has destroyed local 

dairy industries.    

According to the World Dairy Companies Re-

port, the international dairy industry has con-

solidated significantly in the last two decades. 

The top 20 dairy companies represent 36 per 

cent of the total global market for dairy prod-

ucts. Small and medium-sized dairies account 

for the remaining 64 per cent. 

 

 

Dinshaw's dairy back on the block; HUL, Carlyle, Lotte keen on a scoop 
 Apr 18, 2019 12:52 PM IST  

https://www.moneycontrol.com/news/business/commodities/dinshaws-dairy-back-on-the-block-hul-carlyle-lotte-

keen-on-a-scoop-3850421.html 

he promoters of ice cream and dairy 

products firm Dinshaw's Dairy Foods, 

have revived their plan to sell a majority 

stake, four individuals familiar with the negotia-

tions told Moneycontrol. The Gujarat-based, 

privately-held firm has appointed Big 4 advisory 

firm Deloitte to negotiate with potential bid-

ders, the sources said. 

"Differences amongst the promoters could be a 

possible trigger for this move. Depending on 

valuations offered in the proposed transaction, 

they may also consider a complete exit," said 

one of the sources cited above. The Dinshaw’s 

family owns 50% stake in the company while 

the remaining 50% is held by the Bapuna group 

which came on board as an equal stakeholder in 

2002. 

The promoters had been looking for a buyer till 

three years back, when they had decided to 

shelve the plan. 

Dinshaws was established in 1932 by brothers 

Dinshaw & Erachshaw Rana. Other than the ice-
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cream segment, the company is present in cate-

gories like toned milk, curd, ghee, cottage 

cheese and bread. "Discussions are at an early 

stage and the initial response has been strong,” 

said another source. 

“Top private equity funds, key FMCG companies 

& overseas players including the likes of Carlyle, 

HUL & South Korea's Lotte Confectionery have 

shown interest," the source said. 

In November 2017, Lotte Confectionery had ac-

quired Ahmedabad-based Havmor Ice Cream 

for Rs 1,020 crore in an all-cash deal. The deal 

was valued at two and a half times Havmor's Rs 

400 crore turnover, raising expectations of bet-

ter valuations for regional ice-cream companies. 

"Dinshaws is a well-established brand, the pro-

moters enjoy a good reputation and there is lot 

of headroom for growth as the company hasn't 

had the quantum of investments as yet for a full 

-fledged pan India play," said a third source fa-

miliar with the transaction. 

According to a Crisil report dated January 18, 

2018, Dinshaw’s registered annual revenues of 

Rs 496 crores in 2016, which rose marginally to 

Rs 502 crores in 2017. PAT slipped from Rs 25 

crores to Rs 4 crores in the same period. Din-

shaws has 700 ice-cream parlours in India, with 

around 100 located in Nagpur, the report 

added. 

Dinshaw's products are mainly distributed in 

Central India and the firm is present in Maha-

rashtra, Madhya Pradesh, Chhattisgarh, Orissa, 

Andhra Pradesh ,Karnataka, Goa, Uttar Pradesh, 

Jharkhand, Delhi and Haryana according to its 

website. Some of Dinshaw's key peers include 

GCMMF, Kwality Walls, Vadilal, Mother Dairy, 

Hatsun and Cream Bell. 

The Bapuna Group is an alcohol manufacturer 

with businesses split between Nagpur, Maha-

rashtra and Gwalior, Madhya Pradesh. Apart 

from its own brands, the group bottles popular 

brands for some of the world’s largest liquor 

conglomerates including Pernod Ricard and 

United Spirits. 

In response to an email query from Moneycon-

trol, a Deloitte spokesperson said, "We are 

bound by confidentiality obligations and are un-

able to comment on client specific matters" 

while Carlyle declined to comment. An HUL 

company spokesperson said ,” As a policy, we 

do not comment on market speculation.” Mon-

eycontrol is awaiting an email response from 

Dinshaws Dairy Foods, the Bapuna Group and 

Lotte Confectionery and will update this article 

as soon as it gets them. 

 

TPG Capital, Arcion, IndiaRF, Haldiram Snacks, LVP Foods submit bids for Kwality Dairy 
Updated: Apr 18, 2019, 10.21 AM IST 

https://economictimes.indiatimes.com/industry/cons-products/food/haldiram-among-companies-in-race-for-

kwality-dairy/articleshow/68930504.cms 

EW DELHI: A mix of strategic and finan-

cial investors have submitted expres-

sions of interest to buy out loss-mak-

ing Kwality DairyNSE -6.02 %, which is facing in-

solvency proceedings, two officials aware of the 

developments said.  

The bidders include TPG Capital, Aion affiliate 

Arcion Revitalisation, IndiaRF — a joint venture 

between Piramal Enterprises and Bain Capital 

Credit — Haldiram Snacks and JK Group’s LVP 

Foods.  

 

Private equity firm KKR, which invested Rs 520 

crore in 2016 to finance Kwality Dairy’s plans to 

enter the consumer segment, started bank-

ruptcy proceedings against the struggling dairy 
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maker in October last year. KKR filed a plea in 

the National Company Law Tribunal under 

the Insolvency and Bankruptcy Code.  

The bids have been submitted to Shailendra Aj-

mera of EY, who is the resolution professional 

for Kwality Dairy. The last date for the bids was 

March 31.  

“The resolution plan has to be submitted by 

May 15 and the total financial creditor claim 

submitted is Rs 2,100 crore,” one official said.  

Ajmera could not be reached for comment.  

A spokesperson for IndiaRF said in response to 

an email query that the company does not com-

ment on market speculation. Spokespersons for 

Arcion and TPG declined to comment. An email 

query sent to LVP Foods remained unanswered 

till press time. Haldiram Snacks could not be 

reached for comment.  

Kwality Dairy posted a loss of Rs 1,500 crore in 

the quarter ended December.  

After selling its ice-cream brand to consumer 

goods major Hindustan Unilever in 1994, Kwal-

ity has operated as a business-to-business sup-

plier, while in the consumer space, it produces 

milk, ghee, butter, milk powder, curd, yogurt 

and cheese under the brand Dairy Best.  

 

The ailing company’s sales declined to Rs 1,976 

crore in the nine months ended December from 

Rs 5,016 crore a year earlier, while it posted a 

net loss of Rs 2,450 crore against a profit of Rs 

69.82 crore.  

“Inability to meet financial obligations, including 

repayment of various loans and unpaid interest, 

and promoters not being able to bring in fresh 

capital are reasons why Kwality’s market value 

and financial performance have declined con-

siderably over the past year,” the official said.  

According to information on its website, Kwality 

Dairy, which was set up in 1992, can process 

about 3 million litres of milk per day. It has six 

manufacturing units spread across Uttar Pra-

desh, Haryana and Rajasthan, the website 

claims. 

 

 

NDDB lab gets FSSAI status of NRL for milk, dairy products 
Updated on April 17, 2019 

https://www.thehindubusinessline.com/economy/agri-business/nddb-lab-gets-fssai-status-of-nrl-for-milk-dairy-

products/article26857447.ece 

ALF is now national reference lab 

The National Dairy Development 

Board (NDDB) has informed that the 

Food Safety & Standards Authority 

of India (FSSAI) has recognised its la-

boratory, the Centre for Analysis and Learning 

in Livestock and Food (CALF), as a national ref-

erence laboratory (NRL) for dairy and dairy 

products. 

Following the FSSAI order, CALF becomes the 

only NRL in India for milk and milk products, 

while it is already a referral lab (RL) of FSSAI for 

various other analyses. 

“The nomination of CALF as NRL for dairy and 

dairy products provides an opportunity to im-

prove the method of testing of dairy products 

as multiple types of tests are performed on 

daily basis in dairy products. The results of 

these tests influence the outcome as to 

whether it complies or not with legislation for 

the industry,” said an NDDG statement . 

CALF would work on harmonisation and de-

velop methods for routine testing processes to 

help in achieving higher level of confidence in 

comparability of results for taking suitable deci-

sions by the stakeholders. As an NRL, CALF will 
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be a knowledge and resource centre for infor-

mation on analytical science in milk and milk 

products. 

The FSSAI has accorded the status of NRL to 13 

accredited laboratories across India in specific 

areas. Eight of them are from the government 

sector and the rest five are from the private 

sector. 

The objective of NRL is to create a laboratory 

network at par with global food-testing and re-

search laboratories, which provide method de-

velopment, method validation training and pro-

ficiency testing. 

It should evaluate the performance of FSSAI-no-

tified laboratories and co-ordinate exchange of 

information among FSSAI-notified laboratories. 

 

Piaggio to Deliver 1500 Commercial Vehicles to Ananda Dairy 
16, 2019, 5:05 PM IST 

https://www.news18.com/news/auto/piaggio-to-deliver-1500-commercial-vehicles-to-ananda-dairy-

2104815.html 

 

iaggio Vehicles Pvt Ltd (PVPL), India’s 

leading manufacturer of small commer-

cial vehicles, has bagged an order to de-

liver 1500 commercial vehicles to Ananda Dairy, 

a dairy products company based in Noida. The 

total delivery will be a mix of Ape Xtra LDX and 

LDX + range of commercial vehicles. As a special 

benefit, Piaggio is also offering 36 months and 

42 months warranty on these vehicles. These 

vehicles will have special structures build for 

creating an insulated atmosphere with the ca-

pability to deliver as well as vend milk products 

in fresh form. The first lot of vehicles was deliv-

ered today and the complete order will be exe-

cuted in the next 3 to 4 months. 

The 1st batch of these SPVs were handed over 

to Radhey Shyam Dixit, CMD, Ananda Dairy by 

Diego Graffi, MD & CEO, Piaggio Vehicles Pvt. 

Ltd. in an event that took place at Embassy of It-

aly in New Delhi. Also gracing this momentous 

occasion was Counsellor Alessandro De Masi, 

Head of the Economics and Innovation Division 

at the Embassy of Italy in India.  

In addition to Diesel, the Ape Xtra range 

CNG/LPG is available with India’s No. 1 Super-

power Water-cooled Engine with largest & in-

dustry 1st deck size of large 6ft. These CNG & 

LPG range of vehicles is part of a strategic initia-

tive from Piaggio to offer best in class offerings 

to customers and keep up with the changing 

market needs. Piaggio understands the needs of 

the captive customer space and hence the vehi-

cles are designed to suit the level of customiza-

tion required to suit specific applications.  

Speaking on the occasion, Diego Graffi, CEO & 

MD, Piaggio India Pvt. Ltd. said, “We are ex-

tremely happy to partner with Ananda Diary to 

provide our special purpose vehicles. On this oc-

casion, I would like to thank Ananda Diary Man-

agement for giving us this opportunity. At 

Piaggio, our core philosophy is to provide path-

breaking solutions in the last mile transporta-

tion segment and we are committed to provide 

best in class offerings to our customers. With 

this association, I see many new opportunities 
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for us in the coming future in the growing dairy 

space.”  

Speaking about the association, Radhey Shyam 

Dixit, CMD, Ananda Dairy said, “We are very ex-

cited to partner with Piaggio for our commercial 

vehicle needs. Piaggio is a market leader in 

Small commercial vehicle space with Stylish Ital-

ian design & class leading technology. Piaggio’s 

trust with its USPs of Superior mileage and low 

maintenance made it a natural choice for us 

when it came to this large order of the special 

application category. With this association, we 

are looking forward to a meaningful and lasting 

partnership with Piaggio.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Global News 

For the first time in years, milk output slips below year-ago levels 

Apr 29, 2019 

https://www.leadertelegram.com/country-today/markets/market-columns/for-the-first-time-in-years-milk-out-

put-slips-below/article_19e87c6e-708f-5f76-af66-65056e1d2107.html 

.S. milk production in March fell below 

that of a year ago for the first time in 

six years. The U.S. Department of Agri-

culture’s preliminary 50-state data put output 

at 18.9 billion pounds, down 0.4 percent from 

March 2018. Output in the top 23 producing 

states was at 17.8 billion pounds, down 0.1 per-

cent, as weather raised havoc throughout the 

country. Revisions lowered the original Febru-

ary total by 37 million pounds, to 16 billion 

pounds, up 0.4 percent from February 2018. 

March cow numbers in the 50 states totaled 

9.34 million head, down 10,000 from February, 

86,000 below a year ago and the ninth consecu-

tive month that cow numbers were below a 

year ago since May 2016. Output per cow man-

aged to climb to 2,024 pounds, however, up 10 

pounds from a year ago and the 41st consecu-

tive month of gain. 

California production was up 0.7 percent from a 

year ago, thanks to a 25-pound gain per cow 

outweighing 9,000 fewer cows. Wisconsin was 

up just 0.4 percent on a 15-pound gain per cow, 

but cow numbers were down 4,000 head. Min-

nesota was up 0.5 percent on a 25-pound gain 

per cow offsetting 4,000 fewer cows. Michigan 

bested a year ago by 0.4 percent, thanks to a 

15-pound gain per cow offsetting 1,000 fewer 

cows. 

The Agriculture Department’s latest Cold Stor-

age report shows March 31 butter stocks to-

taled 270.2 million pounds, up 26.7 million 

pounds, or 11 percent, from February but 3.8 

million pounds, or 1.4 percent, below those in 

March 2018. 

American type cheese, which includes Cheddar, 

totaled 784.6 million pounds, up 1.4 million 

pounds from February but 18 million, or 2.3 

percent, above a year ago. The other cheese 

category climbed to 565.9 million pounds, up 

12.9 million pounds, or 2.3 percent, from Febru-

ary and 36.9 million, or 7 percent, above a year 

ago. 

The total cheese inventory stood at 1.38 billion 

pounds, up 14.6 million pounds, or 1 percent, 

from February and 57.2 million pounds, or 4.3 

percent, above a year ago and the 53rd consec-

utive month stocks topped a year ago. 

FC Stone stated in its April 23 Early Morning Up-

date: “The March Milk Production number ap-

pears to garner more attention than the Cold 

Storage report as market participants will want 

to see how April inventory numbers stack up 

with Easter falling 20 days later this year than 

2018. We’ll also need to get a look at what 

overall product production looked like for 

March, which we won’t see until the first week 

of May.” 

There was good news on the dairy export front, 

albeit a bit old, from the U.S. Dairy Export Coun-

cil, as improved cheese shipments highlighted 

export performance in February. Cheese ex-

ports totaled 32,515 tons, up 16 percent from 

the prior year. On a daily-average basis, it was 

the second-best month ever, falling just short of 

the record achieved in March 2014. 

Sales of cheese to South Korea were the most in 

nearly four years at 7,154 tons, up 71 percent. 

Exporters also posted gains in sales to almost 

every other top market, including Mexico, up 9 

percent; Japan, up 18 percent; Australia, up 8 
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percent; Southeast Asia, up 41 percent; and 

Central America, up 24 percent. 

Speaking in the April 29 Dairy Radio Now broad-

cast, HighGround Dairy’s Lucas Fuess says the 

strong cheese exports to Mexico were surpris-

ing in view of the current tariff situation. 

USDEC say “exports of fluid milk and cream 

were up 30 percent, reaching a 26-month high 

(daily-average basis) of 10.2 million liters. But-

terfat, up 34 percent, and whole milk powder, 

up 64 percent, also posted increases, albeit on 

small volumes.” 

Overall, suppliers shipped 160,457 tons of milk 

powders, cheese, butterfat, whey products and 

lactose in February, up from the previous three 

months and good for the second highest Febru-

ary volume ever but still down 14 percent from 

the strong performance of February 2018. Total 

U.S. exports were worth $468.2 million, up 3 

percent, year-over-year. 

Totals were pulled down, however, by contin-

ued weakness in whey and other exports to 

China due to retaliatory tariffs in place since last 

summer, plus the spread of African Swine Fe-

ver. Overall exports of nonfat dry milk, skim 

milk powder and lactose also lagged prior-year 

levels. 

U.S. whey exports totaled 32,818 tons, down 29 

percent from last year. Shipments to China 

were just 8,529 tons, down 58 percent and the 

lowest since February 2011. Sales to Japan were 

down 45 percent as new trade agreements that 

benefit U.S. competitors came into force, cut-

ting U.S. competitiveness. But U.S. exporters in-

creased whey sales to Mexico by 32 percent 

and South Korea up 72 percent. 

Exports of NDM/SMP totaled 55,164 tons, down 

17 percent. Volumes to Mexico were flat, but 

shipments to Southeast Asia were down 11 per-

cent; China, down 78 percent; Peru, down 83 

percent; and the Middle East/North Africa re-

gion were down 85 percent. 

HGD’s Fuess says whey looks the least promis-

ing in terms of price recovery in the near term. 

He says that while the continued success in U.S. 

dairy exports is good, he believes the lower milk 

production prospect, declining herd size and 

slower growth in milk per cow is more promis-

ing for U.S. farm milk prices. 

 

Bill to allow raw milk sales garners opposition 
Sunday, April 28, 2019 

http://www.reflector.com/News/2019/04/28/Health-officials-oppose-raw-milk-bill-backed-by-local-reps.html 

ealth officials are opposing a bill that 

would allow consumers to buy raw 

milk, warning the measure would ex-

pose the public — particularly children — to po-

tentially life-threatening bacteria that can thrive 

in milk before it's pasteurized. 

The Albemarle Regional Health Services Board 

of Directors discussed the measure, House Bill 

103, at length in its latest meeting on Tuesday. 

The agency’s concerns may be moot for now, 

however, as one of H103's sponsors said it faces 

too much opposition to pass this year. How-

ever, she stands by the measure and didn't rule 

out pursuing it in the future. 

ARHS Director Battle Betts told the board that 

H103 would allow the retail sale of raw milk — 

milk that has not gone through the process of 

pasteurization — noting a trend of states allow-

ing raw milk sales. However, he said that, when 

raw milk consumption expands, dangerous in-

fections have often followed. He cited reports 

of sickness that occurred in West Virginia and 
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Tennessee following bills that expanded raw 

milk sales. 

Published reports state West Virginia lawmak-

ers did get sick following consumption of raw 

milk in 2016, but, due to lack of samples of the 

milk, investigators couldn't determine if the 

milk caused it. 

In Tennessee, raw milk has been linked to bac-

terial infections in 2007, 2013, and last summer, 

according to Knox News, website of the Knox-

ville (Tenn.) News Sentinel. In the most recent 

case, a dozen children got seriously ill due to E. 

coli, and one suffered permanent brain damage, 

according to the report. 

Betts said the bill, titled the “Small Dairy Sus-

tainability Act,” is framed as helping small farm-

ers, but reiterated health officials statewide — 

as well as the N.C. Dairy Producers Association 

— oppose the measure for increasing the risks 

of disease and loss of consumer confidence in 

dairy products. 

Board member Williams Meiggs said adults may 

choose to drink raw milk, despite the risks, but 

“my fear is that, giving this to children who may 

not have a choice in the matter, and what the 

consequences are going to be to their health.” 

Various sources, including the Centers for Dis-

ease Control and Prevention, warn that raw 

milk consumption is more dangerous for chil-

dren, pregnant women, and people with com-

promised immune systems. 

Despite health officials' strong warnings against 

H103, its proponents stand by it. Raw milk from 

responsible, clean farms can be consumed 

safely, and raw milk production can be far more 

lucrative than selling pasteurized milk, said Rep. 

Michele Presnell, R-Yancey. 

H103 provides that the N.C. Department of Ag-

riculture and Consumer Services, which regu-

lates milk sales, “shall” issue permits for sale of 

raw milk for human consumption, including to 

owners of herds of 10 lactating animals or 

fewer. It also provides that permits are not re-

quired for personal consumption of raw milk by 

animals' owners or partial owners — allowing 

non-farmers to get raw milk through “herd 

sharing” deals that some raw milk opponents 

describe as loopholes. 

While the bill requires permits to sell raw milk 

to consumers, it is not clear whether the de-

partment could deny permits based on unsani-

tary conditions. However, H103 provides the 

department, or local health directors, could em-

bargo milk that doesn't meet sanitation stand-

ards. 

The bill sets further requirements for the han-

dling, storage and sale of raw milk, including re-

quiring it be produced and processed on the 

same premises, that it be stored at 40 degrees 

Fahrenheit or colder, that its bacterial levels 

don't exceed certain thresholds, and that it's la-

beled to customers as raw milk that may be un-

safe for consumption. It also could not be sold 

in restaurants, the bill provides. 

The bill also preserves the department's author-

ity to test raw milk, and would require raw milk 

sellers to provide test results to anyone who re-

quests them. 

Presnell said she developed the bill based on 

other states' standards for raw milk sales, par-

ticularly a raw milk bill from Idaho, as well as 

recommendations by the Raw Milk Institute, 

which is based in California. Despite reports of 

outbreaks, she said raw milk is sold in many 

states and consumed safely by many. Some 

consumers prefer raw milk for taste, nutrients 

and other reasons, offering a niche market that 

can greatly help small dairy farms, she argued. 

People will pay several dollars more a gallon for 

raw milk than pasteurized milk, she said, mean-



ing that even a small farm could be more profit-

able selling raw milk rather than pasteurized 

milk. 

The CDC and other sources stress raw milk re-

mains far more likely to cause serious or even 

life-threatening sickness than pasteurized milk 

does — and pasteurization results in only a mi-

nor loss of nutrients. 

Acknowledging risks do come with raw milk, 

Presnell said it's vital to know the farmer who's 

selling raw milk, and the quality of their opera-

tion. If raw milk sales are allowed, she would 

also like to see the agriculture department offer 

safety training. Agriculture Commissioner Steve 

Troxler doesn't support that, however. 

Presnell also said that she doesn't expect her 

bill to get a vote this session, citing intense op-

position from health officials. The bill is such a 

“heavy lift” that she's unsure if she'll reintro-

duce it next year, she also said. 

Chester Lowder of the N.C. Dairy Producers As-

sociation said dairy farmers could make more 

money per-gallon for raw milk than pasteurized 

milk. However, the association favors regulated 

dairy, he said, further arguing that compromis-

ing food safety isn't a viable business model. 

“It's a faulty economy that's being presented,” 

he said. The potential for harm to the public — 

and to dairy farmers if they get sued for selling 

raw milk that makes people sick — could easily 

wipe out any short-term profits from raw milk 

sales, he explained. 

Though H103 sets standards for storage and 

bacterial levels for raw milk, Lowder warned 

that bacteria could easily multiple past safe lev-

els if milk is sold days after testing. 

Lowder also said raw milk consumption does 

occur now, but, if it occurred at the scale H103 

would allow, the state wouldn't be prepared to 

test and inspect it. 

Heather Overton, a spokeswoman for the agri-

culture department, said the department was-

n't consulted in developing H103. She also reit-

erated the department's opposition to raw milk 

consumption. 

“Our dairymen and dairywomen have worked 

hard to create a safe and wholesome dairy sup-

ply in North Carolina,” a department statement 

said, continuing that food-borne illness due to 

raw milk could make consumers lose confidence 

in all milk and harm the entire dairy industry. 

“Before pasteurization became widespread, raw 

milk outbreaks accounted for 25 percent of all 

food-borne illness. … We believe the pro-

claimed 'economic benefit' for a few people 

does not outweigh the considerable public 

health risks backed by science.” 

 

Child dies after allergic reaction to toothpaste that contained milk protein 
Posted Apr 26 2019 07:34PM PDT 

http://www.ktvu.com/news/mobile-app-ktvu/child-dies-after-allergic-reaction-to-toothpaste-that-contained-milk-

protein 

EST COVINA, Calif. (FOX 11) - A 

young girl from West Covina, Califor-

nia, died after an allergic reaction to 

toothpaste. Denise Saldate, 11, suffered a fast-

moving anaphylactic reaction to milk protein 

found in the toothpaste.  The family says it was 

an ingredient in a new toothpaste prescribed by 

her dentist that sent Denise into anaphylactic 

shock. She was rushed to the hospital, but she 

died. The coroner called her death “accidental.” 

Denise’s parents are now talking about her 

tragic death, trying to raise awareness that 
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some non-food items might include aller-

gens.  The family says the girl’s dentist had rec-

ommended a new professional-use toothpaste, 

but unfortunately the toothpaste had a milk 

protein, and that’s what killed her. 

There’s no denying the appeal of Denise Sal-

date. On her YouTube channel, she’s upbeat 

and charismatic. Her mother, Monique Altami-

rano, told FOX 11, “Denise was a ball of sun-

shine and would brighten up anybody’s day.” 

Her father, Jose Saldate, added, “I know if I was 

having a bad day at work, she would know how 

to make me laugh.”  

Her parents said Denise was always happy, even 

though her life wasn’t always typical. She had 

severe food allergies since birth, so her parents 

had to check food labels carefully. Even still, 

there would be some times that the food she 

ate would trigger an allergic reaction.  

“She’d break out in hives. It was always the 

Benadryl or Hydroxyzine first, but if that didn’t 

work, give her the Epi, and if that doesn’t work, 

we’d take her to the emergency room,” 

Monique said. “In this case, everything hap-

pened so fast, it was Epi and 9-1-1 immedi-

ately.” 

Beyond the grief, what has happened has put 

her parents on a mission to get better labeling 

on non-food items. Her mother says, “Our main 

concern was food. Toothpaste was never ever a 

threat to Denise, so what we’ve learned now is 

that it’s not mandated for non-food items to 

note allergens on their products.”  

Denise’s family knows that the best part of her 

lives on. She was an organ donor, and her heart 

was placed with a 9-year-old child, and her par-

ents are happy to know that her heart is beating 

still.   The family also discovered how support-

ive strangers could be. They closed their Go-

FundMe campaign when they more than dou-

bled their funding goal. 

The packaging on the toothpaste did indicate 

there was a milk-derived ingredient, but 

Monique says it was quite tiny. The company 

has offered sympathy to the family and re-

leased this statement:  

“We are aware of a story on social media and 

various press sites regarding MI Paste® ONE. 

Our heartfelt sympathies go out to the family 

for their devastating loss. GC America takes 

product labeling and product safety very seri-

ously and our MI Paste® products have had an 

exceptional safety profile in North America 

since sales began in 2004. MI Paste® ONE pack-

aging and tube specifically warn, on all four 

sides and on both the front and back of the 

tube, that it contains milk protein. We are con-

tinuing to look into this matter.” 

 

 

 

 

 

 

 

 



RMA announces enhanced livestock, dairy coverage 
Posted Apr 25, 2019 at 7:40 PM 

https://www.agjournalonline.com/news/20190425/rma-announces-enhanced-livestock-dairy-coverage 

 

equim dairy cleared to sell raw milk 

again 

Thursday, April 25, 2019 1:59pm 

https://www.peninsuladailyn-

ews.com/news/sequim-dairy-cleared-to-sell-

raw-milk-again/ 

SEQUIM — Dungeness Valley Creamery’s raw 

milk from its Jersey cows is back on store 

shelves after nearly two weeks of a voluntary 

recall. 

Staff with the state Department of Agriculture 

gave an all-clear for current samples of milk 

Monday, after Shiga-toxin-producing E. coli 

(STEC) — which can damage the digestive tract 

— was found in two separate samples from late 

March and early April. 

Creamery co-owner Ryan McCarthey said the 

creamery began April 9 to pull from shelves milk 

products with an expiration date between April 

6-20. 

Current “all clear” creamery milk products have 

an expiration date of April 30. 

“We did everything we can on the sanitation 

side from milk handling to cow milking,” 

McCarthey said. 

That included deep cleaning all of the equip-

ment and the bottling plant, milk parlor and 

barn, and further inspecting the cows. 

Ryan and Sarah McCarthey sent samples from 

the recalled batch and a newer batch of sam-

ples to a third party food inspection company 

and learned Saturday that the new batch was 

clear of E. coli. 

“We wanted some piece of mind,” McCarthey 

said. 

“After our remediation cleaning, we wanted to 

see if they can detect anything.” 

On Facebook, the couple said they believe they 

“isolated the actual problem to a failed rubber 

gasket inside a milk pump.” 

To further their cleaning effort, the McCartheys 

also announced they plan to test the milk of 

each of their 60-plus Jersey cows to learn more 

about their health. 

A quarterly inspection was moved up to April 8 

by the state and the Creamery’s barn came back 

with a positive rating of 100 percent for the bot-

tling plant and 99 percent for the barn with a 

point taken off for some wear in concrete out-

side the barn, McCarthey said. 

The state reported that no illnesses have been 

found related to the recalled product. 

Due to state regulations, the raw milk creamery 

must put warnings on each product that it is not 

pasteurized and may contain harmful bacteria. 

Health officials also caution infants, younger 

children, senior citizens, pregnant women and 

people with weakened immune systems from 

consuming raw milk. 

State officials said E. coli infections can cause 

severe diarrhea, stomach cramps and/or bloody 

stools, and that symptoms generally appear 

three-four days after exposure and up to nine 

days to appear. 

In some cases, infection causes hemolytic ure-

mic syndrome where red blood cells are de-

stroyed resulting in kidney failure. Those with 
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these symptoms should contact a health care 

provider, state officials said. 

Following the recall, the McCartheys estimate 

they lost about $40,000 in sales and one sup-

plier with two stores but “the generous contri-

butions of our community have significantly 

mitigated these losses and so far will provide 

approximately 1,000 gallons of milk that will be 

donated to local food banks over the coming 

months.” 

 

 

2019 could be year of recovery for dairy industry 
Published 1:01 a.m. CT April 24, 2019 

https://www.wisfarmer.com/story/news/2019/04/24/dairy-experts-optimistic-over-signs-recovery-dairy-indus-

try/3559198002/ 

 

ope springs eternal after a long winter, 

and dairy experts are feeling optimis-

tic that the dairy industry may be 

showing signs of recovery. 

In their April "Dairy Situation and Outlook" pod-

cast, UW-Madison's Mark Stephenson and Bob 

Cropp believe that current trends in milk pro-

duction, based on the most recent report re-

leased by the U.S. Department of Agriculture, 

could lead to a higher milk price forecast. 

"The news that milk production has really 

slowed ought to help straighten things out and 

keep milk prices moving in the right direction," 

said Cropp, adding that cows numbers had 

dropped significantly. "Nationally, we're down 

10,000 cows from February to March 2019." 

According to the USDA report, U.S. milk produc-

tion fell 0.4% in all 50 states and down 0.1% for 

the top 23 dairy states. During March, Wiscon-

sin cows produced 2.62 billion pounds of milk, 

up less than 1 percent from last year.  

"There's been quite a few exiting farming and 

production per cow was forecast to be up just 

0.5%, but in February they revised that projec-

tion to just 0.1%, so we've really slowed milk 

production in the state," Cropp said. 

The average number of milk cows in Wisconsin 

last month was 1.27 million, the same as Febru-

ary but down 4,000 head since this time last 

year. 

Cropp said that among the top 23 dairy states, 

10 reported decreased production while over 

half noted falling herd numbers. 
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"In Pennsylvania they were down 29,000 head 

from a year ago," he said. "This is good news as 

far as those production levels, in that we should 

see some movement up in the price." 

Along with the Milk Production report, the 

USDA also released the cold storage report. 

Cropp says that the March cold storage report 

said butter stocks were building seasonally, up 

11% from February, but down 1% in March. 

"This is normal because cream supplies are 

tightening," Cropp said, adding that American 

cheese stocks were softening a bit. "They're 

only up 2.3% so that's an improvement." 

Cropp says that cheese exports were up and 

down, with Mexico buying 20% less cheese in 

January and then purchasing 9% more the fol-

lowing month. 

"South Korea bought the most cheese in four 

years, like 71% more," he said. "The cheese 

stocks are improving and that's reflected in the 

prices on the CME." 

Cheddar barrels gained $0.06 on Monday, help-

ing to bump up the Class III price to just under 

$16.00/cwt. 

Stephenson says the market is beginning to im-

prove. 

"In my opinion, when we get to the fourth quar-

ter there's going to be an opportunity for prices 

to really break," he said. "When buyers begin to 

feel that stocks are tightening and they're con-

cerned that they might not be able to secure 

their supply, then they're going to go into panic 

buying, and then our prices will jump." 

Cropp said sales in the dry whey market have 

fallen off, impacting Class III milk prices. 

"We had dry whey prices of 0.55/lb and not it's 

0.33/lb, which knocked a dollar off of Class III 

milk," he said. "It might be down due to China 

struggling with African Swine Fever which has 

taken a toll on their swine herd for which they 

buy a lot of whey products for." 



 

Stephenson says most countries that are export 

competitors around the world are also experi-

encing tightening markets too. 

"It's a year for maybe a significant recovery, the 

first time we'd see that in almost five years," 

Stephenson said. 

A wet spring has a lot of farmers on edge as 

well, Cropp said. 

"We're getting this wet weather and farmers 

are anxious to be out on the land," he said. "I 

think how this crop season turns out is going to 

be significant. There's a bit of tightness in the 

hay supply as well as corn and soybeans which 

may result in an increase in feed cost margins. 

But hopefully milk prices will go up to accom-

modate that." 

As the months go by and more outlook infor-

mation is provided, Stephenson says he's get-

ting a better feel for futures markets. 

"We've had markets that are a little up and a lit-

tle down, month after month after month," he 

said. "I think maybe we're at the point where 

we're getting substantiating information about 

these markets (heading upward). I think this is 

the years that we're looking for a recovery." 

 

 

 

 

 

 



Dungeness Valley Creamery given ‘all clear’ to sell milk again 
Wednesday, April 24, 2019 11:15am 

https://www.sequimgazette.com/news/dungeness-valley-creamery-given-all-clear-to-sell-milk-again/ 

ungeness Valley Creamery’s raw milk 

from its Jersey cows is back on store 

shelves after nearly two weeks of a 

voluntary recall. 

Staff with the Washington State Department of 

Agriculture gave an all clear for current samples 

of milk on April 22, after E. coli STEC was found 

in two separate samples from late March, early 

April. 

Creamery co-owner Ryan McCarthey said they 

began pulling their milk products from shelves 

on April 9 with an expiration between April 6-

20. Current “all clear” creamery milk products 

have an expiration of April 30. 

“We did everything we can on the sanitation 

side from milk handling to cow milking,” 

McCarthey said. 

That included deep cleaning all of their equip-

ment and their bottling plant, milk parlor and 

barn, and further inspecting their cows. Read 

the previous story here. 

Ryan and Sarah McCarthey sent samples from 

the recalled batch and a newer batch of sam-

ples to a third party food inspection company 

and learned on April 20 that the new batch was 

clear of E. coli. 

“We wanted some piece of mind,” McCarthey 

said. 

“After our remediation cleaning, we wanted to 

see if they can detect anything.” 

On Facebook, the couple said they believe they 

“isolated the actual problem to a failed rubber 

gasket inside a milk pump.” 

To further their cleaning effort, the McCartheys 

also announced they plan to test milk of each of 

their 60-plus Jersey cows to learn more about 

their health. 

A quarterly inspection was moved up to April 8 

by the state and the Creamery’s barn came back 

with a positive rating of 100 percent for the bot-

tling plant and 99 percent for the barn with a 

point taken off for some wear in concrete out-

side the barn, McCarthey said. 

WSDA reported that no illnesses have been 

found related to the recalled product. 

Due to state regulations, the Creamery must 

put warnings on each product that it’s not pas-

teurized and may contain harmful bacteria. 

Health officials also caution infants, younger 

children, senior citizens, pregnant women and 

people with weakened immune systems from 

consuming raw milk. 

Following the recall, the couple estimates they 

lost about $40,000 in sales and one supplier 

with two stores but “the generous contributions 

of our community have significantly mitigated 

these losses and so far will provide approxi-

mately 1,000 gallons of milk that will be do-

nated to local food banks over the coming 

months.” 

A GoFundMe account for the Creamery created 

by supporter Patti Bostwick at www.go-

fundme.com/life-on-a-raw-milk-dairy has raised 

nearly $7,000 as of April 23. The McCartheys 

said the fundraiser will remain active for a little 

while to help distribute products to local food 

banks at wholesale delivery pricing. 

The Creamery’s raw milk is now available in 

about 50 retail stores across Western Washing-

ton, including Nash’s Farm Store, Sunny Farms 

Country Store, Agnew Grocery and the Cream-

ery’s store in the Sequim area. 
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Through the recall process, McCarthey said he 

feels good about uniting his staff. 

“Everyone worked so hard and got cleaning. 

Everyone was really helpful, and we got a lot of 

positive support from people stopping by,” he 

said. 

“(Overall), I think it’s going to give us an oppor-

tunity to update some things again and look at 

some on-farm equipment for environmental 

testing.” 

 

Cow longevity study needs dairy farms 
Published: April 22, 2019  

https://www.producer.com/2019/04/cow-longevity-study-needs-dairy-farms/ 

 

lberta dairy farms are being sought to 

take part in a study on dairy cow lon-

gevity conducted by the University of 

Calgary, faculty of veterinary medicine. 

In a news release issued April 22, Alberta Milk 

said the study is designed to investigate which 

cow factors, such as production, reproduction 

and health, are key to determining a cow’s lon-

gevity in the milking herd. 

Producers who have had DHI and DairyComp 

for the past 10 years, and used one of the sys-

tems to record most abortions, ketosis, lame-

ness, mastitis, pneumonia, scours and other 

conditions, are needed for the study. Partici-

pants must also be willing to grant the UCVM 

access to that information. 

“Participation is simple and only requires sign-

ing a consent form and filling out a data release 

form. The information provided would be made 

anonymous. In no way would anyone be able to 

identify the farm the data came from,” Alberta 

Milk said in its release. 

It said the information will be used to measure 

longevity in ways that may help dairy producers 

make better management decisions. 
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NEARLY 3,000 DAIRY FARMS CLOSED IN THE U.S. IN 2018 
April 23, 2019 

https://www.livekindly.co/nearly-3000-u-s-dairy-farms-closed-2018/ 

 

More than 2,700 dairy farms shut down opera-

tions in 2018, according to new data from the 

USDA. It’s a decline of nearly seven percent 

over the previous 12-month period. 

While a number of states reported no declines, 

no states saw dairy farm numbers increase, ei-

ther. 

Some of the nation’s biggest dairy-producing 

states — Wisconsin, Pennsylvania, and Califor-

nia —  all saw significant drops in the number of 

operational dairy producers. 

Wisconsin, the nation’s largest dairy producer, 

lost nearly 600 farms. Pennsylvania lost 370 

farms. Michigan’s total number of dairy produc-

ers was down by 13 percent. New York state, 

once a leading dairy producer, has seen a 

steady decline in dairy production as well. 

“The most startling statistic is we now have 

33,438 farms in the state, about 2,100 fewer 

farms than 2012,” New York State Farm Bureau 

President David Fisher stated in a release. “This 

is the largest drop in more than two decades 

and is triple the national average of a three per-

cent loss.” 

Dairy’s Out, Vegan Milk Is In 

The USDA chalks much of the closures up to a 

“depressed farm economy” along with rising la-

bor costs making it difficult for producers to 

stay in business. 

The farm census points to more than $1.1 bil-

lion in revenue losses last year. According to the 

Dairy Farmers of America, the drop reflects the 

average price of milk year-over-year. 

But industry analysts point to other culprits, 

namely America’s growing taste for dairy-free 

products in all categories. 

While dairy sales are dropping, plant-based 

dairy-free options are seeing significant sales 

spikes. Data collection agency Mintel reported 

dairy-free options grew 61 percent between 

2012 and 2017. The industry is now valued at 

more than $2 billion. 

“While almond, coconut and soy milks remain 

the most popular types of non-dairy milk, other 

nut and plant bases are gaining traction, includ-

ing pecan, quinoa, hazelnut and flax milks,” Me-

gan Hambleton, Beverage Analyst at Mintel, 

said in a statement. 
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DATCP Secretary: Increasing Dairy Exports Is Top Priority 
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ov. Tony Evers’ pick to the lead the 

state Department of Agriculture, Trade 

and Consumer Protection said increas-

ing dairy exports is essential to boosting milk 

prices for farmers. 

DATCP Secretary Brad Pfaff said removing barri-

ers to trade is one of his top priorities as agency 

head. 

"We want to be able to sell our products inter-

nationally. We want to be able to have a level 

playing field to make sure that consumers, may 

they be in southeast Asia or may they be south 

of the border in Mexico, have an opportunity to 

enjoy Wisconsin dairy products and Wisconsin 

agriculture products," Pfaff said. "That is some-

thing that almost all of us can agree upon." 

After four years of low milk prices, more farm-

ers organizations have considered or called for 

managing the supply of milk. Wisconsin Farmers 

Union leaders have continued to call for supply 

management as a way to prevent the boom and 

bust cycle of milk prices. And last December, 

the Wisconsin Farm Bureau Federation voted to 

change their stance and consider supply man-

agement as an option for the industry. 

But Pfaff said he’s more interested in pursuing 

new markets. 

"I recognize that a variety of different farm or-

ganizations are talking about what's happening 

as far as the overall supply of milk that we do 

have," Pfaff said. "We are flush with milk, with-

out a doubt. But I will also say there is a tre-

mendous demand for our product." 

Pfaff said more farmers should invest in insur-

ance and other risk management tools created 

in the 2018 farm bill as a way to guard against 

low prices. 

And he said more investment is needed in de-

veloping new ways to use and market dairy. 

"Consumer preferences continue to change. We 

want to make sure that dairy products here 

from Wisconsin are a choice for national con-

sumers and as well as international consumers," 

Pfaff said. 

The Wisconsin Economic Development Corp. re-

cently announced a $750,000 grant for the Cen-

ter for Dairy Research at the University of Wis-

consin-Madison. The grant will establish a Bev-

erage Innovation Center for small businesses to 

test and develop new beverage products. 

Pfaff said addressing water quality concerns is 

also top of mind for his department. He said the 

governor's proposed increase in funding for 

county land and water conservation depart-

ments would help officials address problems 

specific to their area. 

"Each county is unique. Each watershed can be 

unique," Pfaff said. "We can put more special-

ists, more technicians at a local level, at a 

county-based level, to work with our landown-

ers, may they be farmers or may they be subur-

ban or rural or urban residents." 

Pfaff said increased funding for producer-led 

watershed protection grants in the governor's 
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budget could win bipartisan support from law-

makers. 

 

Dairy margin program to pay out, again 
Posted Apr 21, 2019 at 7:10 PM 
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ASHINGTON — USDA’s Farm Service 

Agency (FSA) announced this week 

that the February 2019 income over 

feed cost margin was $8.22 per hundredweight 

(cwt.), triggering the second payment for dairy 

producers who purchase the appropriate level 

of coverage under the new but yet-to-be estab-

lished Dairy Margin Coverage (DMC) program. 

DMC, which replaces the Margin Protection 

Program for Dairy, is a voluntary risk manage-

ment program for dairy producers that was au-

thorized by the 2018 Farm Bill. DMC offers pro-

tection to dairy producers when the difference 

between the all milk price and the average feed 

cost (the margin) falls below a certain dollar 

amount selected by the producer. 

Sign up for DMC will open by mid-June of this 

year. At the time of sign up, producers who 

elect a DMC coverage level between $8.50 and 

$9.50 would be eligible for a payment for Feb-

ruary 2019. 

For example, a dairy operation that chooses to 

enroll an established production history of 3 

million pounds (30,000 cwt.) that elects the 

$9.50 coverage level on 95 percent of produc-

tion would receive $3,040 for February. 

Sample calculation: 

$9.50 - $8.22 margin = $1.28 difference 

$1.28 x 95 percent of production x 2,500 cwt. 

(30,000 cwt./12) = $ 3,040 

DMC premiums are paid annually. The calcu-

lated annual premium for coverage at $9.50 on 

95 percent of a 3-million-pound production his-

tory for this example would be $4,275. 

Sample calculation: 

3,000,000 x 95 percent = 2,850,000/100 = 

28,500 cwt. x 0.150 premium fee = $4,275 

The dairy operation in the example calculation 

will pay $4,275 in total premium payments for 

all of 2019 and receive $6,626.25 in Dairy Mar-

gin Coverage payments for January and Febru-

ary combined. Additional payments will be 

made if calculated margins remain below the 

$9.50/cwt level. 

All participants are also required to pay an an-

nual $100 administrative fee in addition to any 

premium, and payments will be subject to a 

6.2% reduction to account for federal seques-

tration. 

Operations making a one-time election to par-

ticipate in DMC through 2023 are eligible to re-

ceive a 25 percent discount on their premium 

for the existing margin coverage rates. For the 

example above, this would reduce the annual 

premium by $1,068.75. 

“The Dairy Margin Coverage program will pro-

vide an important financial safety net for dairy 

producers, helping them weather shifting milk 

and feed prices,” FSA Administrator Richard 

Fordyce said. “We continue to work diligently to 

implement the DMC program and other FSA 

programs authorized by the 2018 Farm Bill.” 
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Additional details about DMC and other Farm 

Bill program changes can be found at farm-

ers.gov/farmbill. 

 

Minnesota farmers kick around big ideas to save small dairies 
APRIL 22, 2019 — 5:39AM 
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REENWALD, Minn. – David Van Drehle, 

a dairy farmer 35 miles west of St. 

Cloud, took $11,000 out of savings to 

balance the books in 2018, and he doesn’t see 

how the business will get any better. 

“I made a nice living on 50 cows until three 

years ago. It’s getting worse every year,” Van 

Drehle said. “We’ve got a son graduating from 

high school this year. He wants to farm. She 

tells him not to.” 

He jerked his thumb toward his wife, Luann, sit-

ting next to him. 

“What for?” she said. 

Milk prices are in a four-year slump, the big 

dairies keep getting bigger and the small ones 

keep going out of business. More than 1,100 

Minnesota dairy farmers have quit in the past 

six years. 

Dairy farmers have reached a breaking 

point, taking to social media to voice their des-

peration and now hoping for government inter-

vention in a marketplace that’s pushing them 

out. 

The Van Drehles and about 80 other dairy farm-

ers gathered at the Greenwald Pub on Tuesday, 

grabbed a cinnamon roll and a cup of coffee, 

and sat down to discuss ways to save dairies 

winking out of existence. 

“We are going through a massive, massive 

structural change that I don’t think is for the 

better,” Dick Levins, a former professor of eco-

nomics at the University of Minnesota, told 

them. 

The trend is the same across the country. Since 

2000, more than 64,000 dairies with fewer than 

200 cows have closed. Over that same period, 

the number of mega-dairies — those with 1,000 

or more cows — has more than doubled. 

It costs small dairies more to produce milk. A 

farm with fewer than 200 cows produces a hun-

dredweight of milk (about 112 pounds, or 

roughly a day-and-a-half’s production from a 

single cow) for about $16.28, including the costs 

of feed, taxes, insurance and hired labor, the 

U.S. Department of Agriculture estimates. A 

dairy with more than 1,000 cows produces a 

hundredweight of milk for about $14.61. 

The price of milk has been just under $16 per 

hundredweight for most of the past three years. 

That’s left small dairies operating at losses while 

larger ones remained profitable. 

And in today’s dairy industry, 1,000 cows is no 

longer unthinkably large. One Minnesota com-

pany, Riverview LLP outside of Morris, is build-

ing dairies with 9,000 cows each and daily milks 

more cows than all the dairy farmers in states 

such as Illinois or Virginia. Riverview is still ex-

panding. 

The growth of industrial-scale dairies rankled 

many of the farmers assembled in Greenwald 

last week. At least one called for a halt to their 

construction. 
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“They’re greedy,” said Paul Martin, who owns a 

40-cow dairy farm near Long Prairie. “How 

much money do you need? How much do you 

need to own? The whole world?” 

Losing small dairies — the Agriculture Depart-

ment projects there will be only 18,000 dairies 

left in the United States by 2036 — is bad for 

rural communities, Levins said as heads nodded 

around the room. It would pose food security 

risks since all the milk would be produced in a 

few places, and the businesses who serve small 

dairies — veterinarians, feed and equipment 

dealers — would suffer since large dairies often 

handle those services in-house. 

Levins outlined a proposed Family Dairy Farm 

Relief Act on National Farmers Organization let-

terhead that would make emergency federal 

payments to farmers based on their cost of pro-

duction. Small dairies would get more money 

per hundredweight of milk produced and ex-

tremely large dairies would get none. The pro-

gram, aimed at addressing what it calls an “op-

erating cost imbalance,” would cost about $2.8 

billion per year. 

The legislation hasn’t been written, let alone in-

troduced. 

“Timeliness is critical right now,” warned Keith 

Landwehr, a dairy farmer near Melrose, from 

the back of the room. “People are going out of 

business. When they go out of business, they’re 

out.” 

Two longer-term proposals to limit the market 

advantages of large dairies emerged at the 

meeting. 

A National Farmers proposal would mandate 

higher prices for milk produced by smaller dair-

ies — $4 more per hundredweight for the first 

1 million pounds of monthly milk production per 

farm. A dairy would need more than 800 cows 

to produce 1 million pounds of milk per month, 

so all smaller farms would benefit. 

A Wisconsin Farmers Union proposal aims to 

achieve the same goal by imposing a “market 

access fee” for dairies that want to expand, 

pooling the money from the fees and then dis-

bursing it to farmers who don’t expand. 

Neither proposal is close to legislative reality. 

The position at Land O’Lakes, the Arden Hills-

based farmer-owned cooperative, is that 

there’s room for all dairy sizes in today’s mar-

ket. Pete Kappelman, a former dairyman and 

vice president of member services for the coop-

erative, said some smaller dairies are making 

money and some larger dairies are losing 

money. 

“It’s not easy to generalize on how people work 

to decide their cost of production,” Kappelman 

said. “There have been political efforts for many 

years to try to establish a national quota, or 

whatever you call it, and quite frankly we got 

tired of waiting for that.” 

Land O’Lakes established its own “base pro-

gram” in recent years to try to limit the milk 

supply. The cooperative still accepts all the milk 

produced by any of its 1,850 dairy farmers but 

sets a base amount of production with each 

dairy and can penalize anything over that 

through price. 

The goal is to maintain a higher price for all 

Land O’Lakes dairy farmers. Land O’Lakes 

posted a $59 million profit in its dairy foods seg-

ment in 2018, paid about $35 million of that out 

to farmers and plowed the rest of it back into 

the business. 

“We want to build the business into an ongoing 

proposition for not just this generation’s farm-

ers but the next generation’s farmers,” Kappel-

man said. 

Despite the strength of the Land O’Lakes brands 

and its base program, dairy farmers in Minne-

sota are still going out of business, and the 



farmers in the room in Greenwald last week 

said they weren’t optimistic that any of the pro-

posed federal government interventions will 

happen. 

“I’ve been to so many dairy meetings,” Van 

Drehle said. “Nothing ever happened.” 

Indeed, the Greenwald meeting was the sev-

enth of nine “Dairy Together” gatherings orga-

nized by the Wisconsin Farmers Union “to re-

build a viable dairy economy.” 

Holly Tuman, who helps run a farm with 100 

dairy cows near Melrose, said she didn’t think 

the dairy industry could agree on what to do. 

“At this point, dairy farmers probably would 

agree on something, but not the co-ops,” she 

said. “We’re kind of over a barrel.” 
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t's high in protein, low in sugar and just 

right for the struggling American dairy in-

dustry. 

It's Icelandic yogurt, also known as Skyr, and as 

the meteoric popularity of the Greek product 

fizzles, farmers are hoping the new variety will 

help lift them out of years of lackluster demand. 

A big reason dairy producers love it: Recipes for 

one pound of Icelandic yogurt call for four 

pounds of milk -- four times the amount needed 

to make traditional yogurt. 

U.S. dairy farms could use some good news. For 

more than four years, retail milk prices have 

been disappointing, and farmers are reacting by 

slaughtering more cows than they can replace. 

In July, a gallon of whole milk cost $2.84 a gal-

lon, the lowest price since at least 2007, accord-

ing to the U.S. Department of Agriculture. In 

March, the price of a gallon stayed below $3 for 

a 15th straight month. 

It's a different story for Icelandic yogurt. While 

U.S. yogurt sales dropped 3.4 percent in the 12 

months ended in February, the Icelandic style 

jumped 24 percent to $173.9 million, Nielsen 

data show. 

The Viking invasion is "one of the few bright 

spots," said Icelandic Provisions Chief Executive 

Officer Mark Alexander, who took the helm of 

the yogurt maker two months ago. 

Alexander is a former executive at Campbell 

Soup Co., where he led the acquisition and 

growth of Plum Organics baby food. Now he 

says he plans to repeat that success at the 

three-year-old yogurt maker, whose sales last 

year doubled each quarter. The 20-employee 

company is backed by Boston-based Polaris 

Capital Management. 

Siggi's, another maker of Skyr, is also hoping for 

big growth. The New York-based company buys 
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milk from farms in upstate New York, Wisconsin 

and Pennsylvania. 

Icelandic yogurt is thicker than Greek yogurt. 

That's accomplished by separating water and 

whey from the milk, leaving behind more solids. 

"Greek yogurt breathed new life in the cate-

gory, but since its introduction, there's been lit-

tle innovation," said Darren Seifer, food and 

beverage industry analyst at research firm NPD 

Group Inc. "The yogurt category is in need of 

news." 

Lack of excitement has hurt the dairy industry, 

analysts contend. At Star Rock Dairy in Pennsyl-

vania, revenue has been down about 20 percent 

as shoppers opt for plant-based milks and non-

dairy foods. Co-owner Rob Barley says he's sup-

portive of anything that uses more milk. He says 

new high-protein items, like Icelandic yogurt, 

are the future of the dairy industry. 

"That's just the way society is," Barley said. 

"They always want to try something new. That's 

a big disadvantage we've had in the dairy indus-

try." 

Skyr remains a niche item in a mature market, 

and it's too early to tell if it will help yogurt 

sales, which have waned since the bump of the 

Greek boom. Annual U.S. yogurt consumption 

has been declining since 2014, with the average 

American eating 13.7 pounds in 2017, the latest 

year data is available, according to the USDA. 

One-third of Americans don't ever buy yogurt 

and it's unlikely they'll start, according to re-

search company Mintel. 

With consumers, the thicker, creamier yogurts 

like Skyr have an edge over the sweet, thinner 

kinds. A 5.3-ounce cup of Dannon yogurt with 

strawberries on the bottom has 22 grams of 

sugar. The same size cup of Siggi's has half the 

sugar and three times the protein. That's an at-

traction for U.S. shoppers. 

"Icelandic yogurt, it really follows the simply-

better-for-you trend," General Mills Inc. CEO 

Jeff Harmening said in an interview late last 

year. General Mills is seeing growth with a 

newer French-style yogurt. But its Skyr offering, 

dubbed YQ by Yoplait, "hasn't been as success-

ful," and the company is tweaking the formula, 

he said more recently. 

"The idea, people like a lot," Harmening said. 

"But we need to make sure people like the 

taste." 

With the success of Greek yogurt, producers 

have gone international in the hope that one of 

them will catch on. There's Bavarian Quark, 

made by Commonwealth Dairy in Vermont. Like 

Skyr, it's rich and creamy, a "marriage of yogurt 

and cream cheese," according to its maker's 

website. 

There's also French, like the kind General Mills 

is making, and a Bulgarian variety produced by 

White Mountain Foods in Austin, Texas. It's 

packed in glass jars, which the company says 

preserves the flavor better than plastic. 

Siggi's introduced a no-sugar-added line and re-

cently began selling its yogurt with a side-cup of 

nuts and dried fruit. Icelandic Provisions is mak-

ing a new extra-thick Skyr that it plans to launch 

in July that's 7 percent milk fat, compared with 

1.5 percent for its regular variety. 

The Upstate Niagara Cooperative in Buffalo, 

N.Y., with more than 300 members, began sell-

ing milk to Icelandic Provisions in January. John 

Gould, a dairy farmer on the co-op board, says 

capital for new products has been a "stumbling 

block" for the industry. 

"As dairymen, we have to continually innovate 

to match consumer preferences," said Gould, a 

partner with the 200-cow Har-Go Farms in Pa-

vilion, N.Y. "Icelandic yogurt is a great new en-

try. It's an excellent user of milk." 



 

'Physically And Mentally Draining': The Economic Hardships U.S. Dairy Farmers Face 
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hese are hard times for many Ameri-

cans. For American dairy farmers, even 

a bit more. Milk prices are now just two-

thirds what they were five years ago. Cows are 

making more milk, even as plant-based substi-

tutes like soy milk, almond milk, rice milk and 

others have captured more of the market. Mark 

Berg, a dairy farmer in Pine Island, Minn., who's 

in business with his parents, Tom and Penny, 

posted a video on Facebook to try to explain 

some of the brutal economics farmers now con-

front. 

(SOUNDBITE OF ARCHIVED RECORDING) 

MARK BERG: I love these fricking cows more 

than anything else. I don't want to do anything 

else, you know? And then, you know, I don't - 

I'm not financially stable enough to take over a 

farm. And you can't take over a business that's 

going to fail, you know? And this is like a guar-

anteed failure. 

SIMON: It's been seen almost half a million 

times all over the world. Mark Berg and his 

mother, Penny Berg, join us now. I want to 

thank you both very much for being with us. 

M BERG: Thank you. 

PENNY BERG: Thank you. 

SIMON: Penny Berg, let me begin with you. How 

much money do you make in the dairy business 

today, as opposed to five years ago? 

P BERG: Well, what Tom and I have always done 

is we've always been able to put money into our 

savings. Like, if we sell a cow or if we sell a calf 

or, like, we get checks, you know, at the begin-

ning of the year. Well, with the milk prices be-

ing down for the last four years, as of right now, 

our savings has dwindled to zero. And so every 

check - it all has to go directly into our checking 

account to make ends meet. And after four 

years, it's not making ends meet. 

SIMON: Well, give us, if you could, please, some 

idea of some of the hard decisions you have to 

make just to get by week to week, month to 

month. 

P BERG: One of the hardest decisions for us is 

we're trying to decide which of our animals will 

have to be sold. We'll probably have to sell 

around at least 20. And the feed purchase 

prices are very high at this time, too, so we'll 

have to sell animals so we have enough to feed 

the ones we do have. 

SIMON: Can you give us an idea of how hard 

you work - what a day is like for you? 

P BERG: There are mornings that I'm up as early 

as 3:30. We feed calves before we start our 

morning milking around 6 o'clock. This morning, 

I was up, for example, at 10 to 4 and will proba-

bly get in the house tonight, I would say, 9:30 or 

so. Of course, we stop and have lunch together. 

And if I'm not outside helping Mark and Tom, 

I'm inside doing book work or trying to do some 

laundry, if that's possible. 

SIMON: Do you ever have a day off? 

P BERG: Well, we try to have at least a milking 

off, and that usually ends up for Tom and me on 

a Sunday night. And if Mark has a date with his 

girlfriend or something, we try to give him time 

off, too. It is hard. I mean, we have very, very 

good high school young men that come and 

help us after they're done at school. That helps 

the work load some, but it's still there. 
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SIMON: Mark Berg, what's it like for you to see 

your mother work this hard - and your father? 

M BERG: You know, to watch mom and dad 

work that hard, I mean, it's - if I had to describe 

it in a word, it'd be unfair - just because, you 

know, both mom and him are getting older, and 

they work harder now than they ever have in 

their whole life. And it's not only physically 

draining, but it's mentally draining. 

SIMON: Why did you take the step of sharing 

your circumstances and worries on Facebook? 

M BERG: I guess what - maybe what brought me 

to post it was that I don't like to see the frustra-

tion in my family like it is. And I - and it's be-

cause this is just a hard business to be in cur-

rently for everyone. And I mostly posted it to 

just inform people who I know personally. And 

it ended up reaching a global scale. 

SIMON: Penny Berg, hard for you to hear your 

son talk like that? 

P BERG: Yeah, it is. It's hard for the whole fam-

ily. I'm glad he did what he did, though, because 

the responses have - that he's gotten back have 

been overwhelming. I mean, it's - there's farm-

ers that have been my husband and I's age that 

have said, thank you, Mark, for doing this be-

cause we couldn't have. And I feel the same 

way. I could've never done that. Farmers are 

proud people, and they're not going to tell 

somebody that they're having rough times. So I 

think what Mark did was exceptional. 

SIMON: Mark Berg, do you ever think about go-

ing into another line of work? 

M BERG: At this point, I guess I've never - I don't 

see myself doing another line of work just be-

cause of the fact that, you know, I love taking 

care of the animals. And I know for a fact that 

now I'm at the point in my life where if cows 

were not a part of my day, I wouldn't be happy 

with what I was doing. 

SIMON: Penny Berg, you see a way out? 

P BERG: I kind of have the same feelings that 

Mark does. I guess the way out would be to 

have the milk prices increase. But I can't see 

myself with an empty barn. I've - I love the ani-

mals, and I can't see myself do anything else. I 

just can't. 

SIMON: Penny Berg, Mark Berg - mother and 

son dairy farmers in Minnesota - thank you so 

much for being with us. 

 

Dungeness Valley Creamery’s raw milk recall continues 
April 19, 2019 10:11am 

https://www.peninsuladailynews.com/news/dungeness-valley-creamerys-raw-milk-recall-continues/ 

EQUIM — Raw milk from Dungeness Val-

ley Creamery has been off store shelves 

for more than a week following monthly 

routine state test sampling that found Shiga 

toxin-producing Escherichia coli in one sample 

of milk product. 

The dairy’s raw milk is sold in stores across the 

North Olympic Peninsula and beyond. With the 

recall in place, the Creamery’s raw milk is not 

available in 50 retail stores across Western 

Washington. 

Staff with the state Department of Agriculture 

report the E. coli was found in retail raw whole 

milk dated with an April 6 expiration. Some 

types of E. coli do not cause illness; the type 

that produces Shiga toxin does. 

Ryan McCarthey, Creamery co-owner with his 

wife Sarah, said he voluntarily recalled whole 

milk, skim milk and cream dated with an expira-

tion between April 6-20. He said the staff 

learned of the E. coli sample on April 8 and be-

gan pulling product the next morning. 
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“We originally hoped to be back in stores by 

Saturday [April 13] or Tuesday at the latest,” he 

said Monday. 

McCarthey said he has made repeated calls to 

the Department of Agriculture with hopes for 

an “all clear” update after the latest sample. 

Since the test, McCarthey said the creamery has 

dumped more than 1,000 gallons of unused 

milk but continues to store new milk every day. 

“We have product available immediately,” he 

said. “We have at least 600 gallons ready to go 

at any time.” 

Some Creamery staffers have helped with 

cleaning and doing odd jobs during the recall, 

McCarthey said, and he plans to sell some non-

milk producing heifers, and butcher a few cows 

to help make up for some of the lost revenues. 

McCarthey said it’s unclear how long the testing 

could take before milk sales can start again. 

“So far the answer we have been given involves 

the testing methods and incubation periods to 

give this type of bacteria an opportunity to 

grow can take time,” Ryan and Sarah 

McCarthey wrote on Facebook. 

Despite the April 6 expiration batch not coming 

into contact with later productions, the 

McCartheys wrote it’s industry standard to “re-

call subsequent batches of product until the 

point we were notified. We then conduct reme-

diation cleaning and examine potential sources 

of contamination.” 

Quarterly inspections were moved up for the 

farm to April 8 by the state, and the Creamery’s 

barn came back positive with a 100 percent for 

the bottling plant and 99 percent for the barn 

with a point taken off for some wear in con-

crete outside the barn, McCarthey said. 

Testing 

The state reported that no illnesses have been 

found related to the recalled product. 

State officials said E. coli infections can cause 

severe diarrhea, stomach cramps and/or bloody 

stools, and that symptoms generally appear 

three-four days after exposure and up to nine 

days to appear. 

In some cases, infection causes hemolytic ure-

mic syndrome where red blood cells are de-

stroyed resulting in kidney failure. Those with 

these symptoms should contact a health care 

provider, state officials said. 

Due to state regulations, the Creamery must 

put warnings on each product that it’s not pas-

teurized and may contain harmful bacteria. 

Health officials also caution infants, younger 

children, senior citizens, pregnant women and 

people with weakened immune systems from 

consuming raw milk. 

Last September, Department of Health officials 

claimed product infected with E. coli from the 

Creamery made a 2-year-old child and a 72-

year-old female ill last August. 

Test samples were soon thereafter found with 

no traces of E. coli though and both customers 

recovered, health officials said. 

The Creamery was allowed to operate and sell 

product despite the state’s warning last year. 

McCarthey said the he has used both instances 

to revisit cleaning protocols. This is the first re-

call of product since 2013 when E. coli was 

found in cream and recalled before it was 

eaten. 

McCarthey said this led to a new process for 

how the dairy handles cream. 

McCarthey said one supplier with two stores in 

Bellingham opted not to sell the dairy’s product 

any more after the recall, but Creamery staff 



plan to establish another drop-off place and al-

ternatives for customers. 

Customers have come out in droves though, 

McCarthey said, by sending emails and calls of 

encouragement, and purchasing any product 

they can, such as eggs, ice cream and butter. 

“We find a lot of customers come out to sup-

port us after something like this and new ones 

find out about us after something like this, too,” 

he said. 

One supporter, Patti Bostwick, created a Go-

FundMe online fundraiser for the Creamery, 

too, at www.gofundme.com/life-on-a-raw-milk-

dairy. The site, which raised more than $4,000 

in four days, says that the diary has lost some 

$10,000 to $15,000 in revenue. 

McCarthey said the dairy will “pay it forward” 

by “using these donated funds in ways that can 

aid us to make up some of the lost sales in the 

future while still providing a service or benefit 

to the community we’re a part of.” 

“We can hardly express the depth of our grati-

tude for all the support we have received,” the 

McCartheys wrote. 

 

Artificial Intelligence In The Dairy Barn 
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reland's multi-generations of dairy farmers 

know a thing or two about raising dairy 

cows. Its more than 18,000 dairy farmers 

tend 1.4 million animals and are recognized 

globally for productivity and quality. So, it's no 

surprise that an Irish agtech company called 

Cainthus would invent a way to use artificial in-

telligence—the same technology developed for 

terrorist detection of humans—to manage dairy 

cows. 

At its simplest, Cainthus' technology has been 

described as facial recognition for cows, but 

Cainthus CEO Aidan Connolly explains that it is 

actually much more. 

To be precise, Cainthus has developed a smart 

camera system that collects video data inside 

the dairy barn and uses artificial intelligence to 

uniquely identify and track behavior of all the 

cows in the barn. That information is used to 

develop key animal and farm performance indi-

cators, which are delivered in the form of daily 

notifications and real-time detailed analytics to 

a dairy farmer’s phone. Such analytics help 

identify and analyze inefficiencies and animal 

health issues that need to be addressed to im-

prove productivity and animal welfare. 

The core dairy husbandry issues are the same, 

even “if you go back for the last 8,000 years of 

dairy farming,” notes Connolly. "Digital agricul-

ture, for the first time, allows us to really pre-

cisely manage our cows, 24 hours a day, give 

them better welfare and make them more pro-

ductive." 

The goal of facial recognition technology for hu-

mans has been much broader than simply iden-

tification and recognition. "It was designed to 

look at the overall way a person stands, the 

shadows they make, some of the other physical 

characteristics of that person. We're using that 

same technology for cows,” said Connolly. 
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While milk production per cow is a metric that 

is fairly well tracked and measured on the farm, 

there are bigger questions of how to maintain 

those production levels.  That is where farm 

management tools get less specific and are typi-

cally monitored by herd averages, rather than 

real-time data. 

When it comes to an individual cow, Connolly 

explains, “We don't know how much she eats, 

we don't know how much she drinks, we don't 

usually recognize lameness until it has pretty 

much already happened.” 

The Cainthus vision system, and the resulting 

digitized data, changes that by gathering more 

information on a per-head basis to improve 

dairy farmers’ decision-making. For example, 

the Cainthus system might identify aggressive 

behavior by certain cows at the feeding trough 

or erratic feeding patterns among others. 

Moreover, the information is in real time. Con-

nolly shared the experience of one Canadian 

farm customer: The cameras showed that the 

animals were not drinking for more than a few 

seconds at a time. That led to the discovery of a 

stray electric current, undetectable to a human 

touching it, running through the water trough 

that caused the cows to back off. The problem 

was fixed, and, as a result, milk production re-

bounded more than two pounds the next day. 

Likewise, early detection is particularly im-

portant for animal health management.  “How 

much time does a veterinarian spend walking 

around the herd, trying to identify the cows 

that are in trouble?” asks Connolly. “We never 

get to stage one or stage two of laminitis (hoof 

inflammation that causes lameness). We recog-

nize it at stage three or later. We don't usually 

recognize mastitis (an inflammation of the ud-

der) until we already have cell counts that end 

up affecting milk production.” 

Cainthus’ technology adds value down the sup-

ply chain as well, addressing the growing inter-

est in animal welfare, traceability and sustaina-

bility. Milk processors and bottlers, driven by 

consumer demand, are “starting to ask a series 

of questions of milk producers,” according to 

Connolly. “They want the number of lactations 

to increase, realizing the carbon footprint of a 

cow with more lactations is probably lower. 

They want to know whether the cows have had 

enough feed, enough water and other welfare 

concerns.” 

Cainthus has plans to roll out its technology for 

other species, including beef cattle, hogs and 

poultry. Connolly noted that aquaculture also 

provides a “very exciting opportunity for the 

company’s technology. We don’t get to see 

(fish) because they’re underwater. Imagine 

what could be done if we start to detect, in real 

time, how effective our nutrition is, how effec-

tive our management is.” 

For now, however, the company is focusing its 

virtual eye solely on dairy, which would seem to 

present some challenges, as milk prices and 

dairy income have seen a five-year economic 

decline. Connolly puts that in perspective: Dairy 

is a sector that is continually “boom-bust, 

boom-bust,” he says, which only serves to un-

derscore the need for improving efficiency and 

productivity. He reports that progressive farm-

ers are continuing to invest in technologies that 

make a difference. 

Savvy investors are also investing in dairy's fu-

ture. Cargill, which has prioritized investments 

in what it calls digital insights, made a minority 

equity investment in Cainthus last year and 

maintains a strategic partnership for the rollout 

of the company’s technology, but everyone in 

the industry is paying attention. 

In all, Connolly is very bullish on his cow-fo-

cused vision technology. “There have been very 

few unicorns in agtech so far. Only three or four 



have reached the billion-dollar valuation. Cain-

thus is going to be the next, in my view.” 

 

Viral video brings to light struggles of American dairy farmers 
April 16, 2019, 6:39 PM 
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ine Island, Minn. — There's a viral video 

bringing attention to the struggles of 

American dairy farmers. It was posted by 

a farmer in Minnesota where the median in-

come dropped in 2018 from about $43,000 to 

less than $15,000. 

From Pine Island, from deep within a proud way 

of life, you can hear a cry for help from the 

heart. 

Dairy farmer Mark Berg went on Facebook last 

week to vent his frustration bordering on des-

peration. 

"Literally just got done arguing with my dad — 

just yelling, screaming — back and forth," Berg 

said. "And, it never used to be that way." 

"It's not about having money," Berg said in the 

Facebook video. "But when you literally work 

day in and day out all the time to -- for nothing. 

You gain nothing. We've gained nothing." 

Years of depressed prices have pushed many 

dairy farmers — especially small ones — to the 

brink of financial ruin. 

"It isn't fair," Berg said in the video, wiping 

away tears. 

Consumer tastes have shifted and many farms 

have not adjusted — producing rivers of the 

real thing even as plant-based substitutes have 

taken 15 percent of the milk market. Milk prices 

are now 33 percent lower than they were five 

years ago. 

"This isn't about making money. This isn't about 

money. I just want a fair cut, you know," Berg is 

heard in the Facebook video, visibly shaken. "I 

just want, I just want, I just want my family to 

be happy again." 

Berg's Facebook post has now been viewed 

more than 440,000 thousand times. CBS News 

asked Berg about the reaction he has received. 

"All corners of the world — South Africa, Aus-

tralia, New Zealand," Berg said. "I've gotten 

message from farmers globally." 

Mark's parents, Tom and Penny, have been 

dairy farmers for 40 years and have 200 cows 

on 6 acres. They have no savings and no Face-

book account. 

Tom said it was very emotional to see the video 

and was asked if he would encourage his son to 

stay in the business "For years and years, um... I 

guess, I guess I would, you know," he said. 

"Your goal for your children is to do what they 

want to do and for them to love what they do," 

Penny added. 

They don't know if there is a solution to their 

problem, but it's clear the Bergs love what they 

do and would miss it more than they can say. 

 

 

P 

https://www.cbsnews.com/news/viral-video-brings-to-light-struggles-of-american-dairy-farmers-mark-berg-facebook-2019-04-16/
https://www.cbsnews.com/news/viral-video-brings-to-light-struggles-of-american-dairy-farmers-mark-berg-facebook-2019-04-16/
https://www.facebook.com/100001055664822/videos/2472583972786767/

